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Panel Al

Pandemic counterpublics and Covid-19
Resistance



Title

Pandemic protesters on Telegram: How the self-embedding in
information ecosystems shapes the formation of a networked
counterpublic

Presenter(s)
Kilian Buehling & Annett Heft (Freie Universitat Berlin)

Abstract

In the wake of the COVID-19 pandemic, the so-called Querdenken movement established itself in
Germany as the main forum of mobilization and criticism against containment measures enforced
by federal and state governments. Studying the movement’s communication on the hybrid
platform Telegram, their main venue of online connective action, provides a unigue moment to
study the formation of a networked counterpublic in a digital setting. We argue that within-
movement actor activity and prominence in the diffusion of information, as well as their self-
embedding in a specific information ecosystem, are central for understanding the dynamics of
movement and publics formation over time. Theoretically, we differentiate between network
dynamics of centralization, dispersion, and polarization. Taking the interaction patterns and issue
agendas of regional sub-chapters of Querdenken and their informational environment into account,
the paper sheds light on the role and content of various groups in the network and their sources
of information for patterns of change or consolidation within the movement itself. Network analysis
and manual classification of sources allow us to assess the groups’ embedding in a specific
information environment, which we trace over time by within-platform references and cross-
platform hyperlinks to external sources, their characteristics and content. We apply automated text
classification (structural topic modeling) to assess the group-specific issue agendas and analyze
the patterns of issue salience and the evolution of topic concentration over time. Finally, the
combination of network- and content-data is the basis for modeling the interdependence of this
self-embedding and network formation, as well as potential inter-group polarization.



Title
Scenarios of dark participation in online counter publics: Comparing
anti-Corona movements on Telegram and Twitter

Presenter(s)
Thorsten Quandt, Svenja Boberg, Said Unger & Johanna Klapproth (University of MUnster)

Abstract

Social media offer multiple opportunities for participation by providing spaces for voices that
otherwise find little resonance in the public sphere. However, this includes malicious actors that
challenge societies with trolling, hate speech or disinformation. The concept of dark participation
outlines these facets of user participation as an umbrella term for forms of “negative, selfish or even
deeply sinister contributions to online news flows by participants with malevolent motives, ranging
from individuals and organized groups to synchronized movements” (Quandt, 2018). Such dark
participatory forms also exist in different counter publics (e.g., in terms of reach and audiences),
and may differ according to their communication goals, for instance inward-oriented
communication (e.g. identity formation) or outward-oriented communication (e.g., agenda
setting). We argue that these forms of communication can be described along the dimensions of
actors, motivations, targets, intended audiences and processes. This study analyzes which
characteristics and scenarios of dark participation are prevalent in different counter publics using
the example of anti-Corona movements on Telegram and Twitter.

From November 2021 to January 2022, we collected 98,887 Telegram messages (from 48 anti-
Corona channels) and 5167 Tweets of trending Corona-related hashtags. With a combination of
automated (named entity recognition, biterm topic modeling and time-based methods) and
gualitative content analysis of typical cases we identified actors, targets and intended audiences
and their contexts with respect to the processes and underlying motivations. Both Telegram and
Twitter show short-term calls for mobilization and long-term attempts to discredit societal
representatives. On Telegram, the focus is on the actors, by emphasizing the common cause (partly
by distorted information), while on Twitter, it is primarily the targets who are attacked with verbal
slurs and called into doubt. This study reveals different scenarios of dark participation that are
targeted towards different platforms with Telegram addressing the in-group and Twitter used for
outward communication.



Title
Affective publics and the politics of fear: Mobilising the figure of the
child in anti-vaccination discourses

Presenter(s)
Maria Kyriakidou (Cardiff University) & Maria Brock (Malm® University)

Abstract

Debates on anti-vaccination protests in the last year of the COVID-19 pandemic have mostly
focused on the role of disinformation and its consequences on public health. Such an approach,
however, takes for granted the rationality of the public and the normative role of news media, both
assumptions that have been long challenged. Instead, this paper approaches anti-vaccination
actors as a public assembled via affective responses instigated through and around social media
discourses. It focuses on how fear as an emotive basis for the formation of anti-vaccine publics is
constructed and expressed through online discussions about children in relation to COVID-19
vaccinations.

Theoretically, the paper draws upon the concept of ‘affective publics’ (LUnenborg, 2019;
Papacharissi, 2015), with a particular focus on the politics of fear (Nussbaum, 2019; Wodak, 2015)
as an emotive force for the formation of publics. It argues that the figure of the child serves as a
particularly potent symbol capable of drawing in increased support for anti-vaccination discourses.
Importantly, the anti-vaccination movement pre-dates its latest iteration around Covid 19 (Reich,
2016). Middle-class anxieties around loss of status in an increasingly unegual world have led to
greater investment in the child, as well as a vulnerability to initiatives that evoke the spectre of
potential harm to children. Ideas of child harm and -abuse have also notably become an integral
part of popular conspiracy theories of recent years, such as ‘Pizzagate’ and the QAnon movement,
crucial overlaps with which will become apparent in our empirical discussion.

The empirical discussion is based on a thematic analysis of social media posts of mainly UK-based
groups resisting or debating COVID-19 vaccines during the summer of 2021. In particular, the
empirical material includes Facebook pages, such as Stop the New Normal and UK Medical
Freedom Alliance, Twitter posts, including #wedonotconsent and #novaccine, parenting online
forums such as Mumsnet and Netmums, and Instagram groups, such as @SaveQurRightsUK and
@PeoplesFreedomAilliance.

The analysis of the social media posts and discussions unpacks the different ways in which children
are being employed in discussions about COVID-19 vaccines, ranging for medical questions and
expressions of hesitancy to outward accusations of vaccines as ‘child abuse’. Ultimately, the paper
argues, these discussions weaponise the figure of the child as an affective mechanism for the
incitement of fear, itself the basis for anti-vaccine publics.

References
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Title
Public formation and hybrid quantification logics: The pandemic as an
extreme case of counter-publicness

Presenter(s)
Mette Bengtsson (University of Copenhagen) & Anna Schjgtt Hansen (University of Amsterdam)

Abstract

This paper explores citizens’ attempts to gather as publics across physical as well as new and old
mediated spaces in an endeavour to make themselves heard in today’s datafied, hybrid media
system (Chadwick, 2017). We assume that processes of public formation have fundamentally
changed due to digitalisation and datafication (Kennedy et al., 2015; Mejias & Couldry, 2019) and
explore this through a case study of critical COVID-19 groupings in Denmark who was ignored or
ridiculed in public discourse from the beginning of the pandemic. We approach the case through
an explorative framework for the understanding of public formation that focuses on concrete
discursive manifestations (Asen, 2004) while also recognising how publicity and the understanding
of different media logics are essential for being recognised as a legitimate public (Marres, 2005;
2010; Chadwick, 2017). The empirical material consists of observations at protests (Geertz, 1973;
Emerson et al.,, 2011), in-depth interviews with think-aloud elements with Danish citizens who have
taken part in the protest movements during the pandemic (anti-lockdown, anti-mask, anti-vaccine
etc.) (Kvale and Brinkmann, 2015; Bengtsson, 2018), and digital ethnography of selected critical
Facebook group in Denmark (Postill & Pink 2012). Our findings consist of a typology of tactics
where we distinguish between 1) Mobilisation tactics, 2) defense tactics, 3) visibility and auditory
tactics, and 4) publicity tactics. Furthermore, we illustrate how an overarching datafied hybrid
quantification logics highly drives these tactics. Finally, we discuss the importance of following
processes of public formation and datafication across contexts to fully grasp how constraints in
one space might induce a shift to another and, therefore, how these logics flow between spaces.
Equally, we discuss how algorithmic resistance (Velkova & Kaun, 2020; Cobbe, 2020) becomes a
new central element in the formation of publics - at least for publics who oppose mainstream ideas
easily labelled misinformation spreaders.
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Data justice and algorithmic power



Title
Theorizing the future of digital journalism from a justice perspective:
Old and new challenges in covering climate migration

Presenter(s)
Anna Roosvall (Stockholm University)

Abstract

In an increasingly connected world, the uneven distribution of means, risk and possibilities to act
in the face of it, ability to utilize rights, as well as of being seen and heard in public space, will grow
increasingly conspicuous. When digital news media discursively connect geographical places, this
highlights the disconnections certain social groups and parts of the world experience in relation to
political and commmunicational power nodes and networks, as the size of a public who is potentially
available to hear, but still does not, increases (Silverstone, 2007).

The need to improve methods and conditions of debate and discussion is hardly unigue to the
digital era. Dewey deemed it “the problem of the public” in 1927. Thus, pondering its current and
future digital appearance may help tackle not only new but also historical challenges concerning
power, injustice and communication.

This paper takes the various potentials for dialogicity in digital journalism as a starting point for a
discussion of how the democratic relevance of mediated communication in a global context can
be addressed by retheorizing journalism from a perspective of justice, rights and responsibility
(Brun Jensen, 2020; Fraser, 2008, 2014; Peters 1999; Roosvall & Tegelberg, 2018, 2020; Roosvall,
2014; Young, 2013). This is illustrated by examples of digital reporting on climate migration, a
phenomenon challenging traditional conceptions of rights, migration geography and by extension
media geography, as climate refugees are not fully included in the UN refugee convention and
coincidentally appear intra- as well as inter-nationally. This constitutes old challenges of voice,
framing and mode of address, as well as new challenges of facing a changing world that is both
already subject to mediated reconceptualization in relation to migration (see Krzyzanowski, 2016)
and at the same time in need of further re-/de-conceptualization with a view to geographical justice
scales.



Title
Conceptualizing the ‘algorithmic public opinion’

Presenter(s)
Urbano Reviglio, Alessandro Gandini, Silvia Keeling & Alessandro Gerosa (University of Milan)

Abstract

Over the last decade, social media platforms have significantly re-mediated the processes of public
opinion formation across the Western world. This has taken place almost unbeknownst to the
public until the Cambridge Analytica scandal, which has belatedly put on display (some of) the
risks associated with this shift. Yet, a largely hands-off approach by international legislators
persists, and little has been done in practice to effectively come to terms with the societal challenge
this entails. In particular, the role algorithmic infrastructures play in the organization, circulation
and reception of informational content has remained largely unaccounted for, and economic logics
of profitability are prioritized over the health of public debate (Bucher, 2018). Furthermore, mainly
due to the lack of access to data, academia and policy-makers have often struggled with
conflicting, insufficient evidence as well as hyped and poorly defined concepts such as algorithms,
fake news and filter bubbles. In this article we conceptualize the notion of the ‘algorithmic public
opinion’ from a perspective that blends public opinion latest research and digital socio-legal
studies. We question the challenges that an algorithmic public opinion entails and propose two
levels of combined policy action: an economic one, based on the dismantling of the “behavioural
surplus’ at the heart of the surveillance capitalism model (Zuboff, 2019), and a socio-technical one,
that promotes algorithmic accountability, awareness and control by the general public according
to principles of ‘data justice’ (Dencik et al., 2019) and pro-ethical and user-centered design (Floridi,
2016). In so doing, we shed light on policy and academic misconceptions and lay the foundations
for an innovative and actionable policy framework able to reappraise the societal challenge of the
‘algorithmic public opinion’.

References
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Title

Infrastructuring Data Publics: A Case Study of Open Source
Computational Programming Notebooks in Environmental Data
Justice

Presenter(s)
Alejandro Alvarado Rojas (University of Southern California)

Abstract

Data is central for civic engagement. Among the vast data infrastructures that underpin civic
participation, citizen-generating data initiatives increasingly proliferate to address public concerns
(Milan, 2019; Balestrini et al., 2021). Emerging modes of civic participation complicate the formation
of publics where the datafied and algorithmic reconfiguration of the political will of citizens surface
issues about recognition - the critical ways in which data effects real consequences (Mgller et al.,
2021, Mortenbock & Moonshammer, 2020). In the context of environmental justice, the rise of open
source computational notebooks as data infrastructures presents experimental forms of
recognition by interfacing data relations to shape narratives and actions from data (Leon, 2021).
Drawing from Marres’ (2012) material publics and LeDantec and DiSalvo’s (2013) concept of
infrastructuring, | examine the sociotechnical processes that condition the formation of data
publics around issues of recognition in environmental data justice. Particularly, the proposed case
study attends to infrastructuring of open source computational notebooks created by the
Environmental Enforcement Watch team (EEW) - an environmental data justice working group
under the Environmental Data & Governance Initiative (EDGI) tasked with monitoring and reporting
environmental data from U.S. government agencies. Through a multi-sited technography rooted in
a participatory orientation, | engage in virtual participant observation, informal interviews, and
close readings of organizational contents. Specifically, | trace the technical documentation, stories
of users and designers of the notebooks, and histories of the datasets sourced to outline the
infrastructuring dynamics of the notebook technology. Preliminary findings illustrate how
infrastructuring informs representations and materializations of data publics through
computational civic collaboration. In sum, this project demonstrates how infrastructuring data
publics underscore the relationality of data and political intentions through the discovery and
articulation of data issues in environmental data justice.
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Title

Platform dependency, opinion power and media concentration: How
opinion power is shifting and why we need to rethink media
concentration law

Presenter(s)
Theresa Josephine Seipp (University of Amsterdam)

Abstract

The increasing digitalisation and platformisation of the news media triggers an ‘opinion power’
shift, as the influence over individual and public opinion formation is progressively moving from
legacy media to digital platforms. In our research, we identify three platform dynamics that are
facilitating these changes: (1) the expanding algorithmic control and the steering of access to
information; (2) the ability to access user data and communication contents; and (3) the control
over communication and information infrastructures. Accordingly, we observe that the power of
platforms now goes far beyond mere economic and data power. Instead, it extends to opinion and
political power, affecting the entire media ecosystem, the public sphere, and democracy. The way
how news media and publishers are dependent on digital platforms for news content distribution
and for reaching audiences -as well as for economic and technological investment- is what we call
‘structural dependency’. This may provoke some of the growing media concentration trends that
we are observing, which is significant because the changing media landscape increasingly
challenges the survival of independent and local journalism, which, however, is crucial to ensure
media pluralism. From a normative perspective, opinion power must be dispersed to provide for
pluralism, equality and a public sphere that facilitates free, open and independent public opinion
formation, unaffected by predominant opinion power. Hence, it is critical to comprehend how the
media ecosystem is changing to develop a better understanding of how to build the frameworks
necessary to facilitate a pluralistic media landscape. Regulatory instruments should aim to limit
platform power over data, algorithms, and digital technologies, reduce structural dependencies
and control over the relationship with the audience, counterbalance disproportionate negotiation
power, and review terms of use licensing agreements. In other words, as the nature of opinion
power is changing, so must the tools to control it.
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Title
“We are humans, first of all”: Constructing and renegotiating
audiences’ identities in conflict discourse

Presenter(s)
Olga Pasitselska (The Hebrew University of Jerusalem)

Abstract

Political actors strategically exploit identity politics (Reddi et al, 2021), constructing and
segmenting audiences to mobilize them against the “others” and provoke political conflict
(Miskimmon & O’Loughlin, 2017). However, empirical research on how elite-driven identity
constructions translate into lay citizens’ social identities remains scarce and inconclusive. To
understand how mediated publics transform the elite political discourse, or are transformed by it,
this study investigates renegotiation of strategic identity narratives in conflict-torn Eastern Ukraine.

Both Russian and Ukrainian elite-dependent media (Szostek, 2017) target the bilingual Eastern
Ukrainian audience, instrumentalizing competing narratives about the region’s national belonging.
They create rigid and exclusive collective identities, forcing Eastern Ukrainians to position
themselves relative to these competing views.

This study analyzes 93 TV news broadcasts and 14 focus groups with media audiences, comparing
the identity categories in the conflict news coverage with the categories’ negotiations in the focus
group discussions.

Emphasizing the role of social interaction in reception of media narratives, the study demonstrates
how the elite-driven narratives shape the publics and can be transformed by them in conflicting
information environment. The study finds that while the media discourse imposes rigid national
identities, participants can recognize their divisive potential and renegotiate the conflict in terms
of civic, universal, and local territorial identities. Identifying the self and the other as voters, humans
or fellow townspeople, participants reject the elite-driven narratives as irrelevant for their everyday
life. However, the power of narratives depends on social dynamics

in the group: the narrative categories are often appropriated when the ideologically engaged
participants share the identity categories, but their resonance diminishes in disagreement. The
article concludes by discussing implications for audience studies and the role of social negotiation
in limiting the divisive impact of identity politics.
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Title
Al wars: Conflicting publics at the intersection of artificial intelligence
and mediated conflict

Presenter(s)
Christina Neumayer & Mette Mortensen (University of Copenhagen)

Abstract

A drone strike initiated by US military in a residential block in Kabul in August 2021 led to
international media discussions about the role of artificial intelligence (Al) in war. Ten Afghan
civilians were killed, including the target, who had mistakenly been profiled as a terrorist by analysis
of drone images. Al is commonly represented in the media as smart machines performing tasks
that otherwise require human intelligence. The use of Al in wars is often justified by the need to
prevent terror, and it receives little attention in the media unless it fails and tragic errors become
known to the public (Kreps, & Lushenko, 2021). In this presentation, we use the drone strike in Kabul
as a point of departure to conceptully trace the conflicting publics emerging in response to Al in
media representations of wars.

Media are important for public perceptions of conflict, often as a spectacle we observe at a distance
(Chouliaraki, 2006). Although Al tends to be presented as if it provides objective knowledge, it
reflects and serves beliefs and perspectives of people (Jakobsson, Kaun, & Stiernstedt, 2021). Media
representations generated by Al play an important role in how publics form around conflict. In
mediated conflicts, Al is made responsible for identifying targets or using armed force, and ideas
of decision-making, precision, and accuracy reinforce ‘proclamations of an inevitable Al arms race’
(Suchman, 2020). Trust in the precision and analytical power of Al, and withdrawal of humans on
the ground in conflict areas have prompted negotiations of accountability. Al reduces the
complexity of mediated conflict, because it suggests a veneer of objectivity and neutrality
(Crawford, 2021), and thus further divides publics around conflicts. We build on conceptual
understandings of mediated conflict (e.g., Cottle, 2006) to capture the role of Al in the formation
of conflicting publics.

We conclude by arguing that Al is fundamental for shaping publics around mediated conflict, as it
distances the observer from suffering. At the intersection of classification, precision, prediction,
and human accountability, Al detaches and dehumanizes representations of conflict, which shapes
the perceptions of conflict through international media and ultimately further divides publics
around conflicts. A conceptual understanding that acknowledges the role of Al and its underlying
processes, such as classification, visibility, and automation in mediated conflict, allows us to trace
the conflicting publics forming between those intersections.
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Title
Inauthentic publics and audience engagement: Production-
consumption chains of online news in Serbia

Presenter(s)
Jelena Kleut (University of Novi Sad)

Abstract

This paper focuses on in-line user comments published on news websites and looks at them as
small acts audience political engagement, originating from consumption of news and leading to
production of content. It further considers the inauthentic behaviour of commmenting and comment
liking, which is organized by the Serbian political parties (Bush 2020) to create inauthentic public.
Recognising social media logic in which agenda setting and attribution of status is based on
programmability, popularity, connectivity, and datafication (Van Dijck & Poell, 2013), political
parties generate high number of comments through trolling networks in order to make some news
more valuable, and some topics and actors more popular. In other words, economic logic of
guantification, utilized by the platform industries, is becoming recognized and used by political
parties.

However, just as the industries monitor users, the audiences are monitoring them and adjust their
consumption-production tactics (Van der Velden, 2015; Milan, 2018). We identify these practices in
the user comments which point to troll comments and raise alarm for other users. We rely on
several studies of in-line user comments on Serbian news media conducted in ten years period
(2011-2021) from which we take a sample of comments in which troll activity is recognized. We
observe them as instances of production-consumption which entails subjective, social and textual
work of audiences (Bolin, 2012). While recognising that comments become the object of the second
chain - consumption of media industries and political parties, we claim that the two chains cannot
be analysed separately. Small acts of revealing inauthentic segments of public are faced with the
organized trolling behaviour, and in this process, they create cracks in the structurally larger and
stronger production chain.
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Title
The construction of public in online discussion forums related to the
Czech reality television programmes

Presenter(s)
Jakub Machek (Metropolitian University Prague)

Abstract

The paper will open the question of internet online debates as a place of forming public as imagined
community of debaters joined by the negotiated values and beliefs in discussions. In the digital era,
various Internet discussion forums, social media debates, and comments on websites feed into the
popular discourse. As many scholars demonstrate (Lin and Tong 2009; Luscombe, Walby and
Lippert 2017; Mikhailova 2011, Xu 2012), online discussions serve as a natural environment for
twenty-first century non-elite public debate. They enable discussants to continuously select,
construct and negotiate their identities. In doing so, participants in various forums and sites
cooperate in continuously constructing and delimitating ‘self’ and ‘other’.

The forming of public will be demonstrate on online debates related to the Czech adaptations of
the reality TV programmes Vymena manzelek (Wife Swap, TV Nova, 2005-present) and Prostreno
(Come Dine with Me, TV Prima, 2010-present). The research provides insight into the creation of
consensual meaning focused on negotiating the social status of low-income participants depicted
in RTV programmes. The analysis is triggered by an enquiry into practices of stigmatisation and
the processes of drawing, maintaining, and shifting boundaries between the normalised, well-
ordered ‘self’ and the poverty-stricken, socially unacceptable ‘other’. RTV programmes and related
Internet discussion forums plays a role in operationalising the hegemonic habitus of the acceptable
consensual public, societal majority, normal Czech ‘selves’ able to develop just the right forms of
cultural, symbolic and economic capital. The admitted public is defined in opposition to an
imagined project of deprived groups living on the margins of society, which are seen as being of
lesser value and pathological, and thus automatically rejected from public - ordinary, normal, and
decent people.

17



Panel DI

Politics, institutions, and the public
sphere

18



Title
The Digital Transformation of the European Public Sphere

Presenter(s)
Yannik Peters (University of Bonn)

Abstract

The digital transformation is currently taking place at all levels of the public sphere. A key
characteristic of digital public sphere is the possibility of it being transnational. Therefore, the
digital transformation is closely related to the question of the constitution of a European public
sphere. This paper aims to systematically examine this interrelationship. Classically, the European
public sphere has been characterized on one hand as a unified, pan-European media public sphere.
On the other hand, the Europeanization of national media publics was assumed. The digitalisation
of the public sphere calls these classic conceptions into question:

The network-like many-to-many communication structure on the internet contradicts the
supposedly clear dichotomization of European and Europeanized public spheres. Moreover, the
European public sphere was primarily understood as produced by the mass media. Digital public
spheres, however, question the agenda-setting function of the mass media and enable
multidimensional forms of produsage or the active participation of users in the constitution of the
public sphere. In this respect, digital European public spheres are also proving to be user-
generated. This is a novelty, especially when one considers that even the critics of the much-cited
European public sphere deficit argued for the detachment of the public sphere and European
citizens.

In the fragmented public spheres of the social web, European public spheres can be understood
as a multiplicity of overlapping event- and issue-centred mini-publics. However, these European
publics do not communicate in a neutral communication environment, but on the basis of
platforms. Facebook, Twitter and Co structure and regulate, limit and delimit digital, transnational
communication. Overall, the digital transformation of the public sphere points to a deeper
reconceptualisation of the European public sphere.
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Title

How are publics constructed by European institutions in the digital
age? The contribution of an interdisciplinary approach to the analysis
of the cultivation and representation of publics

Presenter(s)
Sandrine Roginsky (UCLouvain)

Abstract

Building on a theoretical interdisciplinary framework, this proposition aims at discussing the way
publics are conceptualized, measured, and addressed in the context of the European institutions.
Analyzing the construction of publics reminds us that knowing and qualifying publics cannot be
taken for granted. Constructing publics is a professional skill which, in the context of European
institutions, seems to fall into the competency of communication professionals. Configuring publics
is a way to demonstrate the importance of communication: it is because there are publics that
there is a need for communication professionals to approach them. Therefore, the question of
public is an analytical entry in its own right, capable of encompassing a wider field of questioning.
If all action is an act of communication that is addressed to a public, it is no surprise that exploring
the making of publics does not tell us only about the publics themselves but also about the context
of their production, the existing conventions from which they emerge, the professionals who
produce them, etc. Exploring the variety of ways to figure out publics leads us to investigate the
ways they are constructed through discourses but also through a variety of management tools and
technigues. This theoretical discussion is based on empirical research conducted in the European
institutional realm and gathers a heterogeneous corpus made up of transcripts of interviews with
professionals in charge of communication in the European institutions, institutional documents but
also social media data that allow for the stillness of techno-discursive data.
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Title
How political information is positioned and calibrated in the digital age

Presenter(s)
Peter Aagaard (Roskilde University)

Abstract

The purpose of this paper is to study the specific and practical circumstance of how political
information is calibrated and positioned during agenda setting, policy formulation and legitimation
in the digital age.

Communication studies and political research has already created insight in how political issues is
positioned on social media (McGrath et al 2010). We also know a great deal about the nature of
the digital production of political knowledge, based on expert- and evidence-based policy
formulation (Weingart 1999; Flyverbom & Murray 2018; Sadowski 2019), and we also know about
the nature of networks and how they are used to legitimation of policies (Heclo 1978; Sabatier 1988;
Marren & Rogers 2005; Papacharissi, 2016).

However, we know little about how these elements (agenda-setting, policy-formulation, and
legitimization) are connected in praxis in the digital age. To be more specific: How is political
information positioned and calibrated in the digital age?

Positioning is understood as the targeting and placement of digitalized political information at the
right time and place in public space, to catch the attention of specific target groups. Calibration is
understood as the framing and adjustment of digitalized political information in accordance with
the strategically chosen position and audience.

Based on qualitative interviews and mini-cases (Thomas, 2011) the paper will identify the praxis of
policy professionals in positioning and calibrating digitalized political information. Especially, the
phenomena of political conferences or ‘top meetings’ are events that are used to position and
calibrate political information. Policy professionals deploy political information based on
calculations, epistemic networking, contact-making, publishing of calculations, and volume-
building to gain influence.
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Title
Sustaining public connection through Twitter? A longitudinal and
comparative study of party social media use in Scandinavia

Presenter(s)
Anders Olof Larsson (Kristiania University College)

Abstract

While a series of case studies have provided useful insights into the political uses of Twitter,
scholars have pointed to the necessity for longitudinal and cross-country findings in order to
further our understanding of social media use in this regard. The study at hand presents a
comparative analysis of Scandinavian political party communication on Twitter. Adopting a
longitudinal approach, the study details the full histories of party Twitter accounts from Denmark,
Norway and Sweden in order to provide overarching, structural insights into how the studied
political parties have made use of Twitter - but also how their potential voters have chosen to
engage with the tweets posted by the parties. Drawing on the findings and suggestions of previous
scholarship, the study formulates and tests a series of expectations regarding the supply and
demand of political social media use. Findings indicate that Twitter has a diminishing role - both in
terms of overall use, but more precisely in terms of the types of uses featured at the hands of
political parties and their potential supporters alike. For instance, while the studied parties used to
employ replies and mentions to interact with other users, the bulk of their current activities is made
up of retweets. As such, party engagement on the platform at hand is increasingly characterized
by redistribution of content, rather than by discussion. Similar tendencies of what is often seen as
low-effort engagement are found in relation to citizen activity. Implications and opportunities for
further research are discussed.
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Title
Translocalization of Digital Public Spheres: A Relational Perspective

Presenter(s)
Annie Waldherr (University of Vienna), Daniela Stoltenberg, Alexa Keinert, Barbara Pfetsch (Freie
Universitat Berlin) & Daniel Maier (University Hospital Frankfurt)

Abstract

In digitized networked public spheres, translocal communication networks emerge, which are
locally anchored but simultaneously transcend boundaries. As most existing approaches to public
spheres typically focus on the national or transnational scope, while neglecting the local, we argue
for a redefinition of public spheres in terms of their spatial dimensions. We propose a theoretical
concept and empirical operationalization to spatially analyze translocal public spheres.

First, we draw on a relational understanding of space to develop the fundamental spatial
dimensions of networked public spheres. Second, we argue that through the process of
translocalization physical places gain relevance as reference points for public communication in
digitized, highly connected public spheres. Third, we exploratively illustrate our theoretical concept
with data on Berlin Metropolitan Twitter. We gathered Twitter communication of users who
indicated Berlin (Germany) as their center of living and reconstructed the spatial networks
emerging from their communication with others. Studying densely connected clusters in the
network of Twitter users, we identified translocal communities showing distinct territorialized as
well as deterritorialized spatial patterns.
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Title

Dynamic Agendas, Persistent Gatekeepers? Analyzing the Topics,
Trends and Temporalities of Politicians and News Media in the Hybrid
Public Sphere

Presenter(s)
Tim Koénig, Alexander Brand & Wolf J. Schiinemann (University of Hildesheim)

Abstract

In a hybrid media environment, politicians have gained new ways of reaching their electorate
through social media, allegedly circumventing established media gatekeepers. It remains unclear,
however, if these digital transformations fundamentally change the media logics and gate-keeping
mechanisms of the public sphere. Do social media afford new agenda setting power to politicians,
or is their issue attention still defined by thematic agendas driven by traditional media? Do
politicians and news media even share the same agenda, or can we witness an increased disconnect
of what is deemed important by the different actors, and - in effect - a fragmentation of the public
sphere? And what role do the different temporalities afforded by social and legacy media play in
shaping issue attention and defining the mechanisms unigue to the hybrid public sphere? To
answer these guestions, we utilize the Twitter communication of politicians as a proxy for their
issue attention. Two novel datasets of 502.525 Tweets by German politicians elected on a state,
federal and European level, as well as 133.554 articles of established German news outlets, both
collected between January and July 2021, are analyzed and systematically compared. Using a
dynamic graph-based methodology, we identify trending topics in politicians’ tweets and news
outlets’ articles. By employing vector autoregression models on these topics in social and news
media, we guantify potential agenda-setting effects between established media and politicians’
issue attention. Furthermore, we identify the specific timeframes in which politicians and media
outlets divert attention to a given issue. This novel approach to studying issue attention in a hybrid
public sphere highlights how, rather than uniformly changing the gate-keeping structure to the
benefit of politicians, a hybrid media environment affords divergent temporalities in the
communication of political issues.
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Title
Content Removal from Social Media Platforms

Presenter(s)
Cathrine Valentin Kjaer, Matias Pigueras, Nicklas Johansen, Frederik Hjorth & Rebecca Adler-Nissen
(University of Copenhagen)

Abstract

What content is removed from social media platforms and what drives these decisions? Historically,
large-scale censorship of public debate has been a state monopoly . With the advent of Web 2.0,
that has changed; as the public sphere is increasingly moving to global private social media
platforms, so has the ability to censor the public debate. In such a content removal system
governed by private social media companies, it is increasingly important to map potential biases
and discuss their democratic implications, as private companies are not obliged by democratic
ideals. Despite this, most studies focus on analyzing the content which remains on the platforms
rather than what is deleted.

We address this shortcoming, presenting the first successful attempt at identifying and analyzing
content removed by Twitter. Exploiting the fact that Twitter replaces every deleted tweet with a
label explaining why the tweet is missing, we set up a novel method for data collection. Using this
method we continuously monitor and scrape the labels of around 100 million live-collected English
Tweets. With this unigue data set, we are then able to characterize what makes tweets most likely
to be deleted. Our study contributes to existing research on online censorship and the nature of
Twitter as a social science data source. More broadly, we highlight a major democratic challenge
of digital democracy, namely that on Twitter, certain political topics and people seem to be
systematically excluded from online public debate.
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Title
Mixed signals of love and hate: Assessing the empirical value of traces
of political sentiment on social media

Presenter(s)
Asger Gehrt Knudsen, Anders Koed Madsen & Anders Kristian Munk (Aalborg University)

Abstract

Recent whistleblowing from former employees at Facebook has once again ignited a debate about
whether social media platforms promote antagonistic political discourse. While much of this debate
has rested on anecdotal evidence or gqualitative analysis of selected cases, we have also seen
systematic attempts to understand sentiments in political discourse at a larger scale. Such attempts
have primarily relied on two methodological strategies. One strategy has been to use emojis as
indications of sentiment under the assumption that the choice of a user to leave e.g. an angry emoji
on a political post is a way to express disagreement with the post author. The other strategy has
been to use techniques of Natural language Processing (NLP) to gauge the sentiment of comments
on political content under the assumption that negative language indicates similar a form of

antagonism.

Through a qualitative study of 23000 'post-comment pairs' from Danish political Facebook pages,
this paper presents two empirical findings that questions the validity of both these strategies. First,
we find that users leaving angry emojis on political posts are in most cases using this emoji in
support of the post author. This means that it is impossible to derive conclusions about the
direction of political antagonism from isolated emojis. Second, we find that this problem is not
solved by turning to the semantic content of the comments associated with the emoji. People using
negative emojis as support for a political post will in most cases continue to use negative language
in their comment to this same post.

On the basis of these findings we conclude that it is problematic to expect algorithms to find

relevant patterns in political sentiment as long as the unit of analysis is the emoji or the comment
in isolation from the post they serve as reactions to.
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Title
Mapping Cross-platform Networked Publics Based on URL-sharing
Behavior

Presenter(s)
Jakob Baek Kristensen (Roskilde University)

Abstract

The digital distribution of news and other media content has spurred the development of concepts
such as networked publics (Boyd, 2010), hashtag publics (Bruns & Moe, 2014), affective publics
(Papacharissi, 2015) and data publics (Milan, 2018) in order to describe changes in the conditions
for public opinion creation. This is partly due to media producers no longer acting as the primary
gatekeepers (Bruns, 2005) and content distribution being subject to the logics of a hybrid media
system (Chadwick, 2017). Empirical studies using digital trace data to study online publics have
focused on a variety of areas such as specific issues (e.g. Bossetta et al,, 2018, Lehmann & Mgnsted,
2022), political movements (e.g. Juris, 2012) or selected actors such as politicians (Larsson & lhlen,
2015), media organizations (Heft et al, 2019) and fringe groups (Zelenkauskaite et al., 2021).
However, few studies go beyond an analysis of what is initially shared by media, politicians and
interest groups or those using specific hashtags. Perhaps the primary driver of public opinion is not
the media producers, political groups or those who first put out a hashtag, but those who become
inspired by their content, comment on it and re-share it. This paper proposes a methodological
framework for analyzing networked publics by two degrees of separation, based on an initial
selection (e.g. media outlets), which can account for the wider information sharing communities
that arise around those who share the initial content. The application of the framework is
exemplified in a mapping of digital publics that form around alternative media organizations
through the mutual sharing of URLs. The paper shows how the proposed methods can be used to
deliver an overview of digital publics that are centered on a selected collection of content or
content producers, but still spans multiple platforms, issues and languages.
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Title
Approaching news as signifying practice: The stability and
continuation of mundane news practices

Presenter(s)
Stina Bengtsson (Sdédertdrn University)

Abstract

The continuous decrease in news use among particularly young audiences across the world has
sparked intense debates among scholars as well as in society at large. We have lately seen a
migration of audiences from traditional news formats such as newspapers and TV news, into digital
media technologies, not least social media platforms (such as Facebook, Instagram, and TikTok),
transforming what news is and can be for the audience (c.f. Costera Meijer and Cormelink 2015).
This transformation of audiences’ use patterns have often been stressed as threatening news media
organisations, and the lack of interest in news among - particularly younger - audiences is
addressed as a threat to contemporary democracy. The supposed lack of interest in news among
audiences have been addressed as a problem for public connection, public debate, and the public
sphere, and ultimately for the possibility to keep society together (Simmel 1910, Berger and
Luckmann 1966).

In this presentation, drawing on data from a large qualitative study of young adults (18-26 years
old) conducted in Sweden in 2019-2021 | propose a new approach to this. By returning to Stuart
Hall's concept of signifying practice (Hall 1997) and adding a temporal dimension to the
understanding of news, this presentation aims at shedding new light at contemporary news
practices, perspectivated by the way news has been practices and made meaningful in earlier
media landscapes. Understanding news as signifying practices emphasise not only the mundane
and routine aspects of news, but also the meaning-making processes around news as text and
content. This approach will open up for new ways of understanding contemporary
conceptualisations and roles of news in everyday life, and its relation to different publics, to public
connection, and the public sphere.
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Title
Coping with Covid: Exploring reconfigurations of Flemish news
repertoires in the wake of the COVID-19 pandemic

Presenter(s)
Ruben Vandenplas & Ike Picone (Vrije Universiteit Brussel)

Abstract

With governments rolling out containment and quarantine measures to halt the spread of the virus,
the coronavirus pandemic has strongly impacted people’s everyday lives and routines. This
includes the news media that people regularly use, referred to as a user’s news repertoire. These
news repertoires can be considered as a user’s window to the world through which a user can stay
informed about and participate in society (Picone & Vandenplas, 2021). Perhaps unsurprisingly
then, news consumption is considered to contribute to the civic engagement of users (Edgerly et
al,, 2018), the latter of which has been deemed crucial in the garnering support for containment
measures in the early phases of the pandemic (van der Weerd et al,, 2011).

While the onset of the pandemic appeared to go hand in hand with an uptick in news consumption,
later studies reported a growth in news avoidance (Nielsen, 2020; Groot Kormelink & Klein
Gunnewiek, 2021). These findings resonate with research arguing that times of crisis, and feelings
of anxiety, can form significant motivators in increasing information seeking behaviour in users
(Albertson & Gadarian, 2015; Westlund & Ghersetti, 2015). However, when users feel unable to cope
with the information environment, this hunger for information can turn to paralysis or avoidance
practices (Albertson & Gadarian, 2015; Soroya et al.,, 2021). During the coronavirus pandemic as
well, authors have shown how users adopted news avoidance practices as a coping mechanism to
shield themselves from mental or emotional strain (Ytre-Arne & Moe, 2021; Nguyen et al., 2021).

Rather than avoiding news completely, these news avoidance practices are best thought of as
reconfigurations of a user’s news repertoire (Vandenplas et al., 2021). In this paper, we set out to
further explore reconfigurations of news repertoires in the wake of the pandemic. Specifically, we
ask (RQ1 which news repertoires can be identified in Flanders in 2020 and 2021, and by looking
into the proportions of use for each repertoire relative to the previous year, (RQ2) explore whether
and to what extent Flemish news users have reconfigured their news repertoires during the
pandemic. Lastly, (RQ3) we begin to explore the impact of the pandemic on news repertoires by
asking whether (a) the trust, (b) participation, and (c) concern with regards to fake news within
each repertoire has changed in the wake of COVIDI19.

To investigate these guestions, we make use of the Belgian data in the Digital News Report 2020
and 2021. Using Latent Class Analysis, we find 3 Flemish news repertoires which emerge from both
the pre-COVID and peri-COVID data: the (1) Limited Repertoire, (2) Occasional Repertoire, and (3)
Panoramic Repertoire. However, when comparing the proportions of Flemish news users within
each repertoire (RQ2), we find that the Occasional repertoire has grown proportionally in 2021,
indicating an influx of users who have adopted more casual news practices during the pandemic.
With regards to RQ3, we find that while trust has increased overall, participation in news for users
with a limited and casual repertoire has decreased in the last year.
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Title
Studying childrens media practices: Methodological and ethical
challenges

Presenter(s)
Sara Pereira (University of Minho) & Margarida Toscano (Portuguese School Libraries Network)

Abstract

This paper aims to discuss methodological and ethical dilemmas in research on children and the
media, considering and respecting their agency and participation rights. The participation of
children in matters that concern them has been enshrined in the Convention on the Rights of the
Child since its approval by the UN in 1989. This Convention opens up a new vision and a new
representation about the child, with a set of participation rights being established alongside those
focusing on the protection. Since then, children’s voices and opinions have been considered by
various actors and contexts and valued by research. Studies on children and young people's media
practices followed mainly traditional quantitative and qualitative methods, although some are
based on participatory methodologies, seeking to do research with children and not just about
them (O'Kane, 2000). These studies allow children to have a voice and contribute to promoting
the right to participation, opinion and expression. But these rights clash with data protection
regulations imposed by the digital world imposed in a way that is nonetheless restrictive. On the
one hand, there is an international Convention, which is also law in the countries that have ratified
it, establishing the participation rights of children; on the other, there is regulations that severely
restricts such participation.

Research always needs to follow the ethical protocols to which it is bound and all mechanisms to
protect children's privacy must be safeguarded. However, how can their role as social actors be
guaranteed? How can researchers overcome the tension between children’s right to expression
and participation and data protection regulations?

Based on the participatory methodological design of the research project bYou - Study on children
and young people’s experiences and expressions of the media, funded by the Portuguese
Foundation for Science and Technology (PTDC/COM-OUT/3004/2020), and in some of its key
findings, this paper intends to discuss the challenges of studying children's changing media
practices through ground-breaking research that includes and involves children's verbal and non-
verbal expressions. As Amanda Third (2017) pointed out "whilst we need to be supporting children
to stay safe online we also actually need to be opening up spaces where they can really begin to
generate their own ways of talking about and understanding digital practice”.
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Title
Changing news preferences and practices over time: In pursuit of civic
implications of transforming news repertoires

Presenter(s)
Josephine Lehaff, Julie Vulpius, Chris Peters & Kim Christian Schrgder (Roskilde University)

Abstract

This paper investigates processes of change to news and media repertoires in the hybrid ‘media
manifold” (Couldry & Hepp, 2016), rife with opportunities to encounter, engage or disengage with
public affairs. Whereas datafication offers journalists and researchers unigue new insights into
media use on digital platforms, the sensemaking practices around people’s changing practices of
engagement are nearly impossible to capture with traditional analytics (Steensen et al, 2020).
Furthermore, experiences of datafication resulting in algorithmic imaginaries (Bucher, 2017) impact
media experiences and can incentivize media users towards disengagement as well as
engagement. Accordingly, this study adopts a qualitative mixed methodological approach to look
beyond actions and APl-accessible aggregated data, to individual intentions and reasons behind
changing news use (Nelson, 2021, Toff & Nielsen, 2018).

We conducted iterative research encounters consisting of a Q-sorting exercise, think-aloud
protocols, and semi-structured interviews to map participants’ current cross-media repertoires
(Hasebrink & Hepp, 2017) and elicit reflections about their everyday news practices and
preferences. Encounters took place in 2019 and in 2021, with 15 of the initial 24 respondents
participating in 2021. In a grounded theory approach (Charmaz, 2006), a word frequency query
across a corpus of the 2021 interviews was manually coded for lexical indices of change to identify
passages for in-depth qualitative analysis to gain an understanding of factors behind changes to
participants’ media repertoires.

Among the findings, participants expressed concerns about ideological isolation when they were
made cognizant of algorithmic influences on their media repertoires, sometimes leading to
conscious attempts to influence algorithms in a direction they found more civically opportune, or
in the extreme case to disengagement from the media in. Based on these analytical interpretations,
the paper discusses the implications of news repertoire change for young people’s (non-)affiliation
to media-anchored publics in the media manifold.
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Title
Symbolic violence and elite publics: The social stratification of
audience practices in Denmark

Presenter(s)
Morten Fischer Sivertsen (Roskilde University)

Abstract

In much research, the public sphere is increasingly perceived to be in terrible shape due to the
opaque logics of algorithms that secretly structure the online public space (Gillespie 2014) in the
bleak service of surveillance capitalism (Zuboff 2015), rendering the citizens passive, feeble or
belligerent. Echoing the main inquiry of earlier audience researchers like Eliha Katz, Stuart Hall and
David Morley, to name a substantial few, scrutiny of what datafication does to citizens needs to be
complemented with empirical research on what citizens actually do with media within datafied
publics. The present study seeks to provide such empirical scrutiny, firmly based upon a
stratificational premise: If the challenge of datafication for the public sphere partly relates to
guestions of civic apathy and public discord, there is a need to thoroughly examine how media
consumption correlate to everyday life practices as well as social characteristics and resources, as
previous pre-internet research indicate that dimensions of social inequality play a significant role
for the level of public orientation and engagement of citizens (Couldry et al. 2010, Hovden & Moe
2017). Using multiple correspondence analysis (Le Roux 2004) on a representative survey sample
of Danish citizens (N = 5660), this study examines how people’s varying mediated public
connections (Couldry et al. 2010) are linked to broader sets of mediated and non-mediated public
lifestyles (Hovden 2019). Thus, by focusing on the concept of ‘classes of publics’, | present the
results of a systematic sociological analysis of differences within these practices. Inspired by the
key concepts of capital, habitus and symbolic violence from French sociologist, Pierre Bourdieu
(e.g., 1993), | will facilitate a critical discussion about inequality in terms of access to and
participation in the public sphere across social strata.
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Title
Who owns the story? Exploration of local storytelling as a collaborative
effort to counter stigmatizing German media-public(s)

Presenter(s)
Anne Weibert (University of Siegen)

Abstract

Situated in a socially and culturally very diverse neighborhood of a mid-size city in Germany this
case explores collaborative (digital) storytelling as a locally grounded means to counter
experiences of being stigmatized or reduced to stereotypes as they continue to result from
‘outside’ views on the neighborhood and a ‘'no-go’ image generated by problem-centered media
reports. The stories give voice(s) and "face(s)" to the neighborhood for people who do not live
there. The diverse paths and experiences of the people who share this district become clear in the
stories. We describe and discuss the storytellers experiences with exploring and creating publics
for/with their initiative.
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Title
Mediated (Anti-)Feminist Publics: Battlegrounds of digital feminism
and anti-feminist mobilizations on Iranian social media

Presenter(s)
Sama Khosravi Ooryad (University of Gothenburg)

Abstract

This article examines the emergent antifeminist hate-activism and platform manipulation on Iranian
social media platforms such as Instagram and Telegram. It will further highlight the feminist digital
activism on Iranian social media that combats systematic outpouring of hate and misogyny online.
The primary guestions of the research are as follows: How have recent coordinated and mediated
(anti-)feminist activism and platform manipulations transformed the Iranian media engagement
and environment, creating a highly contentious public? What is the role of western platform
designs and algorithmic politics (Massanari 2015; Bucher 2018) in amplifying organized, systematic
online hate campaigns? And how have new media figures acted as agential tools of feminist digital
activism on Iranian social media to counter rising anti-feminism and hate online, thus creating an
“affective public” (Papacharissi 2015) in a contentious media environment?

Drawing on digital ethnographic fieldwork on selected antifeminist and anti-queer Farsi Telegram
channels and Instagram accounts, | will problematise the western algorithmic and platform politics
(Bucher 2012; 2018) that have facilitated right-wing and authoritarian antifeminist campaigns in
recent years. Further, | will underscore the innovative ways of doing digital feminist activism on
Iranian social media that thrives amid and despite the intensifying online/offline hate toward
feminist women.
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Title
The researcher and the public(s) in a Digital Age: The case of the
ARTlife film collective

Presenter(s)
Karen Waltorp (University of Copenhagen)

Abstract

How do we as researchers become part of the formation of publics and by introducing issues of
concern via our research and dissemination of it? The digital age and current media ecology makes
for other kinds of circulation, flows and impact than previous scholarly contributions? What are our
responsibilities in this regard? And towards whom? This paper engages with these questions and
productive friction through the research project ARTIife: Articulation of Life among Afghans in
Denmark, and the ARTlife Film Collective: We use collaborative filmmaking and social media tools
to co-articulate imagined futures, and what it means to be both Danish and Afghan. As a response
to recent developments in Afghanistan, our collaboration has included support events and talks
online and offline on the changing position of women in Afghan society and diasporic (hashtag)
activism around this topic. In this process we tag, circulate, and inadvertently contribute to this
flow.

Enabled by global digital-material infrastructures of media, a ‘diasporic networked public’ emerges:
A digital public formation affording a strengthening of diasporic alliances with groups in
Afghanistan. At the same time, however, the very same media platforms that afford this public
coming into being, are used by the Taliban in- and outside of Afghanistan rallying support for their
politics. Has the role of the academic researcher and her relation vis a vis public(s) reconfigured in
this digital day and age? | argue that the epistemological questions about what and how we are
able to know must take seriously the proposition that we think with and through media and digital
technologies. Building on the insights from the Film Collective, the paper considers the imperative
to discuss more openly, how our insights (should) enter into larger media- and knowledge
infrastructures and ecologies - and thus the formation of (mediated) publics.
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Title
Datafied publics and disinformation: On the struggle for a de-centered
public interest infrastructures

Presenter(s)
Norbert Wildermuth & Magnus Ag (Roskilde University)

Abstract

Concerns about disinformation have grown exceptional since the mid-2010s (Bradshaw & Howard,
2019). While not a new phenomenon, the spread of false and distorted messages in the public arena
highlights a historical and political time in which disinformation and targeted propaganda strategies
reach new heights fueled by the hybridization of the communicative ecosystem (Chadwick 2017).

The expanding circulation of extremist opinions and interpretations has led to claims that democratic
societies have become and are becoming more polarized in ways that damage democracy. Blame for
the spread of extremist, polarizing content is often directed at social media and the algorithmic curation,
as the networked moderation of content in general is blamed to disproportionally favor powerful
influencers of all kinds (Bechmann & O’Loughlin 2020).

While not limited to electoral politics, disinformation and other forms of manipulative and
antidemocratic communication efforts to influence and disrupt elections in the developed democracies
of the Global North have received considerable research and policy attention. The anti-democratic
consequences of digital network communication practices and infrastructure on a global scale, while
less visible, are no less problematic in the emerging markets and societies of the Global South.

In our presentation we will seek to address this attention deficit, starting out with Hansen’s (2015)
assessment that media has undergone a fundamental shift from past-directed-recording platforms to a
data-driven anticipation of the future. Disinformation, although the result of multiple factors, to a large
extent can be considered a negative externality of our current digital infrastructures, social media
platforms and their automated attention maximizing predictions, enabling authoritarian regimes’ and
other illegit actors’ ability to game these data-driven processes as a significant magnifying factor. Yet,
as Crain and Nadler (2019) point out there have been relatively few attempts to understand how digital
advertising infrastructure, as it is currently designed and managed, creates opportunities for political
manipulation and foreign interference.

Taking into account who owns and dominates the vast majority of the data, knowledge and resources
to run “predictions” about citizens’ (future) attention and behaviour, journalists working for the public
interest in legacy and networked communication media in the Global South and trying to counterweight
data-driven campaigns of disinformation and targeted propaganda, face a formidable challenge. Public
interest journalism using the platforms, apps and search engines provided by American and Chinese
tech giants, to run their business and reach their audiences, face the dilemma of thereby relying on some
of the very systemic power structures they try to challenge (IMS 2021).

In response to this critique, we will outline a possible response to targeted disinformation of datafied
publics that points beyond mere “reactive” initiatives of damage control, which prone to authoritarian
regimes’ attempts of silencing of inconvenient truths, be they journalistic or others, under the pretext of
fighting disinformation (IMS 2021). Thus, we will present attempts to facilitate a public interest
infrastructure, that is a set of digital tools that intentionally serves the public interest, spaces that operate
with norms and affordances designed around a set of public interest values as envisioned by proactive
data activists and academic researchers around the world (Zuckermann 2020; Dataactive 2019).

In specific, we will bring into discussion the design of a public interest infrastructure intervention as
envisioned by International Media Support, for implementation in the coming years. So, with a focus on
the Danish INGO’s strategic suggestions how to address the dimensions of (a) fighting disinformation,
(b) diagnostic challenges and (c) public interest infrastructure through a plethora of de-centralised
activities in the designated project countries Somalia, Pakistan, Myanmar and the Philippines.
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Title
Suing the Algorithm: The Mundanization of Automated Decision
Making in Public Services through Litigation

Presenter(s)
Anne Kaun (Sddertdrn University)

Abstract

Automated decision-making using algorithmic systems is increasingly being introduced in public
administration constituting one important pillar in the emergence of the digital welfare state.
Promising more efficiency and fairer decisions in public services, repetitive tasks of processing
applications and records are, for example, delegated to fairly simple rule-based algorithms. Taking
this growing trend of delegating decisions to algorithmic systems in Sweden as a starting point,
the article discusses two litigation cases about fully automated decision-making in the Swedish
municipality of Trelleborg. Based on analyzing court rulings, exchanges with the Parliamentary
Ombudsmen and in-depth interviews, | show how different, partly conflicting definitions of what
automated decision-making in social services is and does, are negotiated between the municipality,
a union for social workers and civil servants and journalists, all representing important actors in the
public sphere. Describing this negotiation process as mundanization, the article engages with the
guestion how socio-technical imaginaries are established and stabilized over time.
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Title
A figurational approach to mediatized public spheres

Presenter(s)
Jan Hinnerk Thar (Europa-Universitat Flensburg)

Abstract

In his work Habermas employs immanent critique to show that basic principles of the public sphere
(e.g. veritas non auctoritas facit legem or universal access) are “ideologlies] and simultaneously
more than mere ideologlies]” (Habermas, 2008: 88). The structural transformation of the public
sphere - dialectic in nature - is driven by the contradictions inherent to these basic principles
(Fraser, 2007; Fuchs, 2014). Habermas’ argument is a complex examination of how this “"domain of
social life” is paramount to forming, legitimizing, observing and critiquing, as well as going beyond
existing democratic institutions.

However, in this examination the role of media is limited to press media condensing the noise of
everyday communication into public opinions (Habermas, 2008, 2021). Habermas’ argument quite
convincingly shows the importance of economic, societal and cultural conditions for a public
sphere besides the condition of the media system. But the ongoing deep mediatization not only
transforms the media system of journalism but these same economic, societal and cultural
conditions (Couldry & Hepp, 2017; Hepp, 2020). The aim now is to adapt the concept of the public
sphere for it to better encompass the function and role of media in its structural transformations
and still preserve it as a concept of immanent critique.

For this goal | propose to introduce the interpretation of the analytical tool of figurations, originally
conceived by Norbert Elias (Elias, 2014), wherein it is reframed from the perspective of media and
communication studies as communicative figurations, into the concept of the public sphere
(Couldry & Hepp, 2017; Hepp, 2020; Hepp & Hasebrink, 2018). This approach makes it possible to
highlight the importance of media on different scales of the process that is the public sphere, while
also addressing the media-related shifts of the economic, societal and cultural conditions for public
spheres.
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Title
Racialised publics: Re-reading Habermas in the context of slavery and
the slave trade

Presenter(s)
Wendy Willems (London School of Economics)

Abstract

Despite its shortfalls, Jurgen Habermas’ notion of the public sphere has inspired a range of scholars
who have found his concept of the public sphere useful as a normative ideal that can be applied to
make sense of, and assess, the role of the spaces of deliberation brought into being by modern
mass media such as television, radio, print, and more recently digital and social media. His canonical
concept is a solid part of disciplinary histories of media and communications studies but the
guestion that has been asked less frequently is how Habermas invoked history in his book. Apart
from offering an influential normative concept, Habermas provided a deeply historicised account
of the emergence of a public sphere in eighteenth century France, Germany and Britain. The
eighteenth century did, however, not merely see the emergence of a European public sphere, it
also was a time when European powers were deeply implicated in, and profiting from, the slave
trade and slavery. Habermas choose not to dwell on this ‘darker side of modernity’. In this paper, |
ask what the emergence of a bourgeois public sphere in eighteenth century Britain looks like if we
re- read it in the context of slavery and the slave trade. Focusing on London’s coffee houses in the
eighteenth century, | demonstrate how these facilitated the sale and recapturing of enslaved
people, hosted networking opportunities for commercial elites involved in insuring slave ships and
acted as spaces where commodities produced in slave-based economies were consumed. The
paper also reflects on the implications of this re-reading of Habermas for understanding
contemporary digital publics as racialised spaces in which whiteness is the norm and where people
of colour are subjected to disproportionate regimes of digital surveillance and harassment that
largely go unchecked by digital platforms.
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Title
The issue of the public in the Public Service Media peer-reviewed
literature

Presenter(s)
Aimé-Jules Bizimana (Université du Québec en Outaouais) & Oumar Kane (Université du Québec
a Montréal)

Abstract

Since its inception, public service media have undergone significant transformations, which have
been brought about by new information and communication technologies and new political and
economic orientations in different national and historical contexts. The moments of crisis in the
public service sector were marked, among other things, by the challenges of deregulation,
privatization and distribution. From the 2000s on, public media broadcasters in several Western
countries had to deal with an identity crisis linked to a particular context, which relates to the
generalized media crisis but also to their own evolution in the digital world (Lafon 2013;
Jakubowicz, 2007). Stakes regarding mission, funding and creativity are at the heart of the digital
strategies of major public service media throughout the world (Taras et Waddell, 2020; Tremblay,
Bizimana and Kane, 2019). However, faced with the logic of the commodification of culture, public
service must strengthen its legitimacy (Tremblay, 2016, p. 318). For some, the survival of the public
service in the globalized digital world is in danger (Fuchs and Unterberger, 2021). The changes
induced by the digital ecosystem should not obscure the fact that the very concept of public
service is going through a permanent crisis (Hardy, 1996; Musso, 1995).

Regarding the debate on the reinvention of public service media, audience participation is a vital
issue (Lowe, 2010) in an environment where public broadcasters face major problems for reaching
their audiences (Bardoel and D'Haenens, 2008, p. 351). This question of the public is linked to the
intrinsic values of the very notion of public service. The main objective of this paper is therefore to
identify references to the public in the French literature on public service media. Our paper will be
based on a theoretical framework with several inputs: the foundations of public service (Chevalier,
2012; Jourdan, 1987), the values of public service media (Tracey, 1998; Blumler, 1992; Tremblay,
1986) and the political economy of communication (Mosco, 2017, 1996; Garnham, 1979). Even if
accessibility remains an anchor point in recent literature on public service media, very little
empirical work has looked at the specific question of the public, yet fundamental. Our paper seeks
to answer the following question: How is the public portrayed in the public service media literature?

Our study is qualitative in nature and will be based on the conceptual analysis of the notion of
public/audience. “The objective of conceptual analysis is to identify the meaning and the
possibilities of application of a concept or a notion, by identifying the constituents of the semantic
field of this concept or of this notion and its interactions with other fields. Conceptual analysis will
attempt to identify, through various comparisons, what is the intention or understanding of the
concept and what is its extension or extent” (Van Der Maren, 2004, p. 139). A body of peer-
reviewed scientific articles on public media service in social sciences databases will be collected
using relevant key words. The data collected will be coded and categorized using Atlas.ti software
and then analyzed to make sense of the inferences about the public/audience. This proposal is part
of a funded project by the Canadian Social Sciences and Humanities Research Council (SSHRC
Institutional Grants program, Bizimana and Kane, 2021).
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Title
A Sensory Public of Climate Change — or Seasonal Journalism as
Vernacular Phenology

Presenter(s)
Henrik Badker (Aarhus University)

Abstract

Most research on climate change journalism addresses how political or science news impede or
foster awareness and (political) action [1-3] or how such coverage furthers structures of economic
and ideological domination [4-6]. In doing so, journalism often constructs climate change as a
political and scientific issue remote in time and space. This project shifts the lens towards the
seasonality of parts of journalism often seen as cultural, service or lifestyle journalism [7],
specifically everyday observations of the timings of natural phenomena. This is what we term
‘seasonal journalism’ and which we see as bringing climate change closer to home via articles on
changing elderflower seasons or pieces on the garden, as one in the lifestyle section of the Danish
national Berlingske discussing seasonal fluctuations in the unusually warm winter of 2007. At stake
here is understanding the climate as a field of negotiations “between the weather and human
culture” [8], and how this might cultivate a personal awareness of climate change.

We propose to read seasonal journal as a vernacular form of ‘phenology’, which is the study in
ecology of “cyclical and seasonal natural occurrences” [9]. This field is in fact recognized by the
IPCC as key to evidencing climate change as “phenological events” are “among the most sensitive
biological responses to climate change” [10]; unlike many other CC indicators, changes in
phenology, such as the earlier bloom of lilacs, can be seen in local gardens. While concepts from
geological time have been taken up in the humanities, it is only recently that the notion of
phenology has emerged within the environmental humanities [9, 11, 12] along with a growing
interest in climate-change temporalities [13]. Via a study of vernacular phenology within seasonal
journalism in Danish and Scottish online news from the 1996 to 2021 — obtained from the Danish
Web Archive (2005-), the UK Web Archive (2005-) and the US-based Internet Archive (1996-),
which also contains Danish and Scottish data — this project delineates the emergence of a sensory
awareness of climate change which is thought to be vital for action, especially for people largely
insulated (e.g. by wealth) from more extreme fall-outs of a changing climate. The emergence of
such a growing awareness will be discussed as a sensory public of climate change developing in
plain sight yet somehow also situated in between what Fraser [14] terms a counter-public —a site
for developing political discourses and identities out of sharing experiences linked to everyday
encounters — and what Gripsrud [15] calls a “cultural public sphere”, which - among other things,
is based on shared “cultural experiences.”
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Title
Hijacking Solidarity: The Networked and Affective Dynamics of Far-
right Publics on Twitter

Presenter(s)
Ana Makhashvili (Freie Universitat Berlin)

Abstract

Within hybrid media systems (Chadwick, 2013), far-right actors have acquired novel tools to
challenge what they perceive as dominant ways of meaning-making and mobilize racist and
nationalist sentiments - in form of strategically orchestrated disinformation, hate speech or
sarcastic commentary (Nikunen, 2018). Recent academic literature also draws attention to how the
far right on social media resorts to covert forms of racism to bypass platform regulations but also
to infiltrate mainstream public discourses (Bhat & Klein, 2020). In this paper, | argue that far-right
mobilization online can be best captured by expanding on the concepts of ‘affective’ and
‘networked publics’ (boyd, 2011; Papacharissi, 2015), which understand publics as both discursive
fields emerging around shared emotions as well as the media-technological environments that they
are embedded in, as such foregrounding publics’ contentious and processual character.
Specifically, this paper discusses how far-right publics emerge, network and mobilize on Twitter
through the circulation of affect and emotions.

Empirically, this paper draws on the analysis of Twitter discourse that was triggered in Germany
due to the border police violence against refugees at the Turkish-Greek border in March 2020. Civil
society activists mobilized on Twitter using the hashtag #WirhabenPlatz (“we have space”)
pressuring the government to offer asylum to the refugees. Far-right actors quickly hijacked the
hashtag to call for closing the borders and perpetuate racist attitudes. This case study provides
insights into how methods of automated and qualitative analysis can be combined to understand
the affective dynamics of far-right publics. | apply Social Network Analysis (SNA) to examine and
visualize the relations between far-right actors on Twitter, identify commmunities and understand
their specific structures. Complementing SNA with methods of automated and qualitative text
analysis further illuminates how actors’ practices are connected to their specific positioning within
a network. Computational methods are applied to examine text as network of meanings that are
imbued with and transmit specific emotions. Finally, through a close reading of selected tweets,
this paper outlines how far-right actors invoke and perform emotions through language.
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Title
Alternative moral communities: Emerging counterpublic(s) of
immigration alarmism on social media

Presenter(s)
Kjersti Thorbjarnsrud (Norwegian Institute for Social Research) & Tine Ustad Figenschou (Oslo
Metropolitan University)

Abstract

Debates over immigration have become a defining political cleavage, closely related to moral
values, perceptions of threat and the raise of online anti-immigration networks and agitation
(Alexander, 2006; Goodhart, 2017; Haidt, 2012). Based on in-depth interviews with 24 immigration
alarmists, this paper analyses how this group seek towards other immigration critics online and
how they form an alternative, moral community. Representing a contested position in the
established media and broader public sphere, the interviewees join emerging online counterpublics
for information, community and support. Their experiences of social isolation and stigma is rarely
studied, although their opposition in relation to the established news media and broader social
elites are explicit and real. The paper combines theories of (online) counterpublics (Fraser, 1990;
Kaiser & Puschmann, 2017; Kaiser & Rauchfleisch, 2019; Rauchfleisch & Kovic, 2016; Renninger, 2015;
Toepfl & Piwoni, 2018), with the literature on interpretive communities (Berkowitz, 2019; Fish, 1980;
Rauch, 2021), aiming to analyze the immigration alarmists’ experiences in a non-judgmental way. It
analyzes how and why they construct an alternative Facebook community of resistance - forming
an anti-immigration counterpublic. And provides unique insight into the internal life of anti-
immigration online counterpublics, characterized by the dilemmmas of balancing the creation of a
‘safe space’ versus boundary-strategies to weed out extremist voices and reaching out to a larger
audience.
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Title
Technology Affordances and Far-Right Social Media Presence: A
Systematic Literature Review

Presenter(s)
Azade Kakavand (University of Vienna)

Abstract

As counterpublics, the far-right heavily rely on social media to spread their ideas and to connect
to like-minded people (Caiani & Kroll, 2014; Kaiser et al.,, 2019; Kramer, 2017). But while scholars
engaging with the concept of technology affordances argue that platforms get used differently
because they differ in their architecture and functions, research regarding far-right online
communication is often generalized to social media while only one specific platform is examined. |
identify six main affordances: persistence, replicability, scalability, searchability, identifiability, and
connectivity which are intertwined and codependent (Bossetta, 2018; boyd, 2010; Evans et al., 2017;
Halpern & Gibbs, 2013; Karahanna et al., 2018). In a systematic literature review on far-right’s social
media communication on five popular platforms (Facebook, Instagram, Twitter, YouTube, and
Telegram), | aim at answering the questions: (1) which technology affordances can be found in
research on far-right counterpublics’ social media presence? And (2) what differences and
similarities in usage can be found in the research based on the examined social media platforms?

Connectivity and scalability are researched on all platforms, replicability on four but /dentifiability,
persistence, and visibility are barely discussed and often generalized. Further, while scalability plays
an important role to spread far-right ideology, the influence of algorithms is only researched on
YouTube. | find several similarities but also differences between the platforms. Overall, high
connectivity in combination with low /identifiability seems to be especially important for the far-
right. Scalability is high on the mainstream platforms and lower on Telegram. Moreover, the far-
right avoid some affordances of platforms—e.qg., /dentifiability (Crosset et al., 2018) and persistence
(Adlung et al, 2021; Al-Rawi, 2021). Further, platforms afford different access options to
researchers and pose challenges to some kinds of analyses diminishes comparability.
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Title
Users of right-wing alternative media in Scandinavia: |deological
attitudes, (dis)trustand motivations

Presenter(s)
Karoline Andrea lhlebaek (Oslo Metropolitan University), Audun Fladmoe & Kari Steen-Johnsen
(Norwegian Institute for Social Research)

Abstract

There has been a drastic growth in content producers on digital platforms competing for attention
and impact. In this paper we examine the users of what has been called “right-wing alternative
media” in a Scandinavian context, referring to content providers that aim to be a corrective of the
“mainstream media” (Holt, Figenschou, & Frischlich, 2019), while the ideclogical prefix points to a
specific interest in specific political topics. Right-wing alternative media are in general understood
as antagonistic and controversial actors, and they can play an important part networked, far-right
counter-publics (Mayerhdffer, 2021; Nygaard, 2021; Sandberg and lhlebask, 2019). Comparatively,
the phenomenon is most visible in Sweden, the least in Denmark, while Norway falls in between
(Ihlebaek and Nygaard, 2020). Why the scope of the phenomenon differs in the three countries
that otherwise share many similarities is interesting and provides an ample opportunity to explore
audience characteristics. Our overarching research question is: What characterizes right-wing
alternative media users in the Scandinavian region? At one level, it is possible to assume that
audiences of right-wing alternative media, independent of the national contexts, constitute a
loosely connected (but still distinct) counter-public that share some similar traits (Leung and Lee,
2014; Schulze, 2020). At another level, it is possible to hypothesize that the scope of right-wing
alternative media in each country can impact what kind of audiences that engage with it. We
explore these assumptions by analyzing to what degree alternative media users stand apart from
traditional media users demographically, politically and in their trust in the media and in public
institutions in the three Scandinavian countries. Methodologically, we rely on a quantitative,
representative, web-based survey, carried out in Denmark, Norway and Sweden (2020), targeting
about 2000 adult individuals in each country.
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Title
News Professionals and their Datafied Audiences: How Audience Data
Practices Shape Inequity

Presenter(s)
Nadja Schaetz (University of Hamburg)

Abstract

Datafication is embedded in cultural, economic, and political power structures that reinforce social
inequities. Instead of just providing news professionals instant information on user behavior,
datafication may facilitate misrecognition and misrepresentation of audiences. Drawing on justice
theory and interviews (n=31) with news professionals working for global and national news
organizations (including BBC World, The Guardian, Al-Jazeera English, and 7The New York Times),
this study examines news professionals’ experiences and perceptions of how audience data
practices mitigate and/or reinforce inequity in journalism. Findings show that maldistribution,
misrecognition, and misrepresentation are manifest in the audience data platforms and newsrooms
produce, as inequities are reinforced when data is transformed into economic capital. However,
news professionals who possess cultural and economic resources cannot only mitigate processes
in which inequity is reinforced through data, but use data for processes of recognition and
representation. The article thus contributes to the literature by (1) conceptualizing audience data
as cultural, economic and political good, (2) connecting data practices and the reproduction and
mitigation of social inequity, and finally, given a focus on global media, (3) by examining these
processes on the scale on which they unfold.
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Title
Datafied image of publics: Editors, journalists, and data analysts’
different uses of metrics in a Nordic media system

Presenter(s)
Ana Milojevic & Hallvard Moe (University of Bergen)

Abstract

This paper examines how datafied image of publics influences news work in the context of Norway,
with media system relatively ‘immune’ to commercialization, strong public service broadcasting,
high newspaper readership, and proactive state intervention. The publics have always played
significant part in the scholarly accounts of journalism, but with advent of user metrics and analytics
this area of investigation has flourished. Previous research has showed that current news work is
guided by the image of publics constructed on metrics such as page and content views, time spent,
scroll length, with high influence on news selection, news packaging, workflow and evaluation of
work. However, existing findings are mainly based on perceptions of editors and print/online media,
so this study adds to our knowledge by examining self- perceptions of various actors in different
news organizations.

It follows the tradition of sociology of news work and applies thematic analysis of the 25 semi-
structured in-depth interviews conducted in March-June and December 2021, with data analysts,
editors, and journalist from three large and most influential media companies in Norway, which
publish on different platforms (broadcast, print, online). Analysis shows that journalists find metrics
useful for making story level decisions, such as assigning news value to events and issues, but they
still balance out between what they think publics need with what analytics shows publics want.
Editors work more closely with analytics, to ‘tweak’ stories according to real-time data, but they
are also driven with traditional news values and want to provide pugood news mix to public. Finally,
data analysts are mainly concerned with what metrics show in the long run with respect to main
organizational mission.
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Title
Legacy media as anti-issue machines: Does datafication change
anything?

Presenter(s)
Andreas Birkbak (Aalborg University)

Abstract

Following a pragmatist conceptualization of democracy, technopolitical issues lend a dynamism to
public life that can be democratically generative. However, this requires publics to be multiple and
shifting. Based on fieldwork at the social-liberal Danish daily Politiken, | start by suggesting that
newspaper debate constrains the development of issue publics by framing debate in relation to a
pre-given national public. Even though legacy media such as broadsheet newspapers tend to self-
identify as servants of democracy, they sometimes work as anti-issue machines.

| then move on to current datafication processes, noting that they have the potential to upend such
anti-issues machineries, since users may congregate around issues and explore them in ways that
are not punctuated by news deadlines or shaped by generic imagined audiences. Based on ongoing
fieldwork among professional ‘issue constructors’, | observe that while considerable democratic
potential is indeed assigned to new digital platforms, social media publics and digital data sets are
put to work in ways that reproduce static notions of the public.

My first round of interviews further indicates that what enables professional issue constructors to
stage public issues in an era of datafication is not digital data itself, but a host of relations between
data sources, journalists, institutionalised interests, analytical acuity, and technoscientific
knowledge. Recovering these relational qualities opens the question of how issue contruction may
put the public at stake too. While my main argument is that the ongoing datafication of publics
and public debate does not do enough to upend existing anti-issue machineries, | end by discussing
ways in which datafication does afford new kinds of public inquiry that may allow issue politics to
unfold further.
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Title
Promoting Public Service Media Values via Social Media Logics

Presenter(s)
Ewa Morsund (Norwegian University of Science and Technology)

Abstract

Social media such as Facebook, Snapchat, and TikTok has become powerful contenders in the
digital media landscape, these platforms present different challenges and opportunities to reach
an audience and generate revenue. Social media are of particular importance for reaching
teenagers and young adults and therefore an important tool for public service media in many
countries that fall short of the ambition to provide a near- universal news service.

This paper will investigate the social media strategies within the Norwegian Broadcasting
Corporation and how they use social media. | argue that NRK is an interesting case for investigating
the relationship that PSM has with social media platforms. Despite the tension between commercial
actors and NRK, Norway has been successful in keeping media diversity, while occupying a central
position in the Norwegian media market. Empirically, expert interviews, descriptive statistics, and
analysis of corporate documents are used to investigate NRK’s presence on various social media.

This study will contribute to knowledge on how PSM can compete in the future media landscape

along with commercial platforms, but also their role next to the commercial actors through
researching social media logic in comparison to public service media values and practices.
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Title
The spatial and social dimensions of imagined audiences: Results from
a mobile diary study of Twitter users

Presenter(s)
Alexa Keinert, Barbara Pfetsch, Daniela Stoltenberg (Freie Universitat Berlin) & Annie Waldherr
(University of Vienna)

Abstract

Social media users cannot know who is reading their posts, but they form ideas about their personal
publics. The result of this process is captured by the concept of imagined audiences. Research has
focused on the types of social groups that actors imagine seeing their public communication, but
that is not the only aspect that requires imagination. In the potentially borderless online
environment, the geographical scope and locations of one’s audiences are also unknown. Hence,
the imagined audience has a spatial and a social dimension, which may intersect in complex ways.
Further, research has demonstrated that imagined audiences vary between people and situations.
Yet, what explains these variations is unclear. In this paper, we address these two gaps - the
geographical scope and predictors of imagined audiences - using data from a mobile experience
sampling method study of 105 active Twitter users from Berlin, Germany. Our results show that
respondents mostly think of a geographically broad audience, which is spread out across the
country or even globally. This is true across all social groups, which may be part of the imagined
audience. The imagined geographical scope and social groups depend on both the communicator
and the usage situation. While the social composition especially depends on tweet content and
respondents’ sociodemographic characteristics, the geographical scope is best explained by
respondents’ migration history and local residential duration.
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Title
Qualitative data mirroring: A method to study how users shape
calculated publics on Facebook

Presenter(s)
Sander Andreas Schwartz & Martina Mahnke (Roskilde University)

Abstract

This paper proposes a novel approach that utilizes data made available through Facebook’s activity
log in order to explore the individual's role in the formation and transformation of calculated
publics. Calculated publics are publics created through algorithmic calculations based on user
behavior and networked connections. Most literature on algorithms builds on critical theory that
view algorithmic calculations primarily as structures. In this study, we propose an agency-based
approach with the goal to add nuances to the discussion of how publics are formed and
transformed through algorithmic personalization. We shed specifically light on the underexamined
role of user behavior in relation to Facebook’s algorithm and explore the potential of using available
data such as Facebook’s activity log to increase literacy and agency of users.

We suggest the concept of communicative relations as a conceptual lens to investigate Facebook’s
activity log. Facebook use is conceived of as communicative acts towards algorithmic calculations,
which in turn shape calculated publics presented back to users as the News Feed. The proposed
method is based on qualitative interviews, where the Activity Log and the News Feed is introduced
to allow users to reflect on their everyday use. We approach Facebook’s activity log through what
we call qualitative data mirroring. Qualitative data mirroring means that users are asked to reflect
on their actions by mirroring themselves through the data they produce, deliberately or not. The
data mirror is not supposed to present a complete picture, but is used as a heuristic tool for
reflection on user-algorithm relations.

The purpose of the proposed method is not to assume an a priori understanding of agency and

structure in algorithmic media use but to pose the question of agency in user-algorithm relations
as an open empirical question.
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Title
Understanding Performative Publics Through Practice Profiles

Presenter(s)
Christoph Raetzsch (Aarhus University), Margret LUnenborg, Wolfgang ReiBmann & Miriam Siemon
(Freie Universitat Berlin)

Abstract

Researchers from different fields of media and journalism studies are faced with an increasing
divergence between normative appeals of publics as political forces and the vicissitudes of their
emergence through social media and the web (Witschge et al. 2018) . Public articulation is today
more plural than the more established forms of political debate, of activism and of public discourse
in journalistic media (Pentzold and Menke 2020). Understanding both the infrastructural and
practical dimensions of how publics emerge requires to join a computational social science
approach to capturing social media and web data with a perspective on actors themselves, their
situational embedding and long-term learning processes. To this end, the contribution introduces
the term “performative publics” (LUnenborg et al. 2020) as way to reflexively understand media
practices of different actor groups such as citizens, journalists and civil advocacy groups in the
constitution of public discourses. Our focus is on the performativity of speaker and audience
positions in gender-related discourses with two case studies focusing on the #metoo debate in
Germany and gendered inequalities in care work during the Covid-19 crisis. The emphasis of our
analyses is on speaker positions and their transgressions between layers of publicness (Raetzsch
& Lunenborg 2020), between professional, personal, and public roles. Methodologically, we bring
together network analysis and standardised actor and practice analysis with qualitative interviews
and (digital) ethnography. In particular, we develop “practice profiles” as a data-driven but
practice-oriented heuristic on the individual and the collective level. Such profiles allow to reflect
the concrete manifestation of a public discourse through different types of media texts in the long-
term perspective of what meanings actors attributed to their own position and engagement with
such discourses (Anderson 2020). The approach is both theoretically and empirically relevant to a
discussion of media and publics as it seeks to integrate two dominant yet often opposed
approaches in media research and media sociology - big data analyses and (net-)ethnographic
“small data” case studies (Marres 2017).
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Title
The public value of socio-mediated scandals: A conceptual discussion

Presenter(s)
Nete Ngrgaard Kristensen, Anne Jerslev & Manuel Menke (University of Copenhagen)

Abstract

In media and communication research scandal is typically conceptualized as the mediated
exposure of what a given society considers morally dubious and contestable (Lull & Hinerman 1997,
Mandell & Chen 2016, Tumber & Waisbord 2019). An often-quoted definition is John B. Thompson’s
(2000 13): “’scandal’ refers to actions or events involving certain kinds of transgressions which
become known to others and are sufficiently serious to elicit a public response.” Such scandals
used to be extra-ordinary and sensational media events, often with detrimental consequences for
those involved. Today, scandals have become the “new normal” (Pollack et al. 2018), as
mediatization, personalization and celebritization have increased the numlber and visibility of
political and celebrity scandals brought to public attention (Allern et al. 2012, Cashmore 2006,
Entman 2012). However, with the advent of social media, allowing citizens, e.g., common users,
influencers, citizen journalists or activists, to engage in digital publics, we have seen a change from
mediated scandals or scandals as media events (Thompson 2000) to socio-mediated scandals or
scandals as communicative events (Zulli 2020). Building and expanding on Zulli's (2020) term
socio-mediated scandals, which emphasizes scandals as collaborative and co-constructed by social
media users, we in this paper examine what becomes of scandals when citizens are no longer a
passive audience but raise their voices by posting online and become a driving force in exposing,
judging, or negotiating perceived injustices and moral transgressions. Going beyond scandals as
sensational mass media events that uncover the wrongdoings of elites and organizations, we wish
to discuss the potential public value of what we conceptualise as scandalizing performances, i.e.,
the communicative co-construction of scandals by virtue of the public’s affective involvement.
Value has been an implicit normative concept in previous scandal research (Thompson 2000, 13).
However, it has not been used to systematically unpack the co-construction, circulation and
consumption of socio-mediated scandals, i.e., to unravel the broader public value of such scandals.
Instead of mainly tying public value to the value production of public institutions, e.g., political
administration or public broadcasters (Alford & O’Flynn 2009, Bolin 2016), we propose to
understand public value as outcomes of socio-mediated scandals with an impact on society.
Considering the prevalence of affective and emotional communication on social media and the
struggle for visibility online (Dahlberg 2018, Garde-Hansen & Gorton 2012, Papacharissi 2015),
investigating such affective and emotional dynamics in the context of socio-mediated scandals will
bring new insights into the empowering and unifying value of affect and specific emotions that
may mobilize publics against perceived injustices and advocate change. We assume that the
various actors participating in scandalizing performances each expect different public value from
socio- mediated scandals. This paper is mainly theoretical and conceptual, as it is a first step in the
study of socio- mediated scandals. Drawing the contours of contemporary socio-mediated
scandals, distinctive by their scope, degree of personalization, cross-media circulation and user
involvement, will serve as the point of departure for, in a second step, empirical testing of our
assumptions.
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Title
Publics & resistance: Mediated counter-publics as public counter-
media

Presenter(s)
Mette Marie Roslyng & Bolette Blaagaard (Aalborg University)

Abstract

In this paper, we argue that while journalistic practice presents and constructs the public as a space
for deliberation and inclusivity, potential resistance emerges in different publics against journalistic
practices, epistemology, and claims to represent the public common good. The Covid-19 lock-down
sparked a popular resistance to the political decisions to promote vaccinations and restrict
movement and social contact among Danish citizens leading to the emergence of publics of
opposition or counterpublics (Fraser 1990). This paper analyses how the citizens’ resistance
emerged in the organisation and publication of 7he People’s Media, Folkets Medie, an online
movement that promotes alternative narratives of Covid-19 policies and to their journalistic
representations. We ask: How do this resistance movement discursively produce publics against
the idea(l) of a common public space? More specifically we explore the networking discourses -
drawing on diverse, alternative publics and media representations - that enable a mediated
counter-public as a public counter-media.

Online alternative media and citizen journalism pose a challenge to the proposed and enacted unity
presented by professional journalistic practices (Baker & Blaagaard 2016; Roslyng & Blaagaard
2022). Following Nancy Fraser’'s (1990) critique of a unified public sphere’s ability to be inclusive
of counter-hegemonic minorities, we explore the emergence of alternative publics as different
degrees of counter-publics in relation to dissatisfaction and resistance to government policies and
mainstream journalistic representation. We propose that these oppositional publics are political
(Mouffe 2005) and can take different forms: from progressive, individualistic to anti-democratic.
We argue, then, that 7he People’s Media produces a networked and political public as it draws on
a variety of diverse discursive articulations of resistance that may otherwise seem disconnected
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Freedom of expression vs. censorship of antisemitic hate speech:
Editorial and audience perspectives on comment moderation in far-
right alternative media

Presenter(s)
Birgitte Haanshuus (The Norwegian Center for Holocaust and Minority Studies)

Abstract

Over the last few decades, the far right has undergone an ideological change in which free speech
and opposition to antisemitism have emerged as two crucial but also conflicting values. This paper
explores the arguments used and tensions that arise when this dilemma - between advocating for
unlimited freedom of expression and censoring antisemitic hate speech - is dealt with by editorial
staff and discussed by audience members in the comment sections of the three most prominent
far-right alternative media sites in Norway. In addition to informing discussions about antisemitism
in a fragmented and digital public sphere, this paper illuminates how alternative media, which by
definition represent a self- perceived corrective to the public discourse and the dominant
mainstream media (Holt et al., 2019), perceive and perform comment moderation more generally,
and whether and how editorial perspectives correspond with audience views.

Based on a critical discourse analysis of interviews with key staff members and a strategic selection
of comment sections, the paper demonstrates that despite being strong defenders of freedom of
expression, the editorial staff acknowledged that they have responsibility to conduct comment
moderation. This paper thus argues that when it comes to comment moderation, these
oppositional actors are not so alternative after all. However, while the editorial staff expressed zero
tolerance for antisemitism, they also showed more tolerance for generalising comments about
Muslims and immigrants. Consequently, this study further argues that their moderation policies and
practices are inconsistent and based on ideology. Finally, while there is editorial consensus on the
need for an interventionist approach to comment moderation, the arguments put forward by
audience members reflect a conflict between ideals within and across these alternative publics.
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Title
Conceptualizing Anti-Systemness in Digital Counterpublics

Presenter(s)
Frederik Mgller Henriksen (Roskilde University)

Abstract

This paper proposes a novel approach to analyze and interpret anti-systemic discourse in online
environments by suggesting the concept of ant/i-system counterpublics. The concept of anti-
systemness has been developed within political science to denote parties challenging the
legitimacy of democratic norms, values and practices of the political establishment (Sartori 1976).
From here, the concept has migrated to other fields focusing on counter-hegemonic socia/
movements (Wallerstein 2014) and alternative news media (Holt 2018). In this paper, | argue that
the literature on counterpublics has been preoccupied with the dynamics and relations between
counterpublics and the dominant or common public in on- and offline environments, whereas the
bonds and relations between counterpublics and radical or extreme political communities and
movements has been underexplored. In order to address these underexplored relations, | suggest
drawing on the notion of anti-systemness to gain insight into the dynamics and relations of
counterpublics oriented towards fringe and radical political and media actors. Anti-systemness has
been measured as share of mandates and votes (Pappas 2014) or media discourse (Holt 2018), but
lacks coherent measures vis-a-vis processes of opinion formation and agenda-setting. Drawing on
literature on anti-system politics (Hopkin 2020; Zulianello 2018), the primary aim of this paper is to
situate the conception of anti-systemness within recent literature on online environments revolving
around counterpublics (Toepfl & Piwoni 2018).

Contemporary research underlines the impact of online counterpublics as networks of individuals
and groups amplifying anti-system messages through social media platforms or alternative news
media (Kuo 2018). An illustrative case of anti-system counterpublics is anti- lockdown protest
movements. They contain some of the core elements of anti-systemness: 1) ideological orientation
guestioning the established metapolitics; 2) being an outsider in the cooperative interactions at
systemic level based on own antagonistic attitude or exclusion (Zulianello 2018). Furthermore,
social media online platforms have had a major role in shaping these movements as they have been
able to support, inspire and mimic each other vis-a-vis strategies, rhetoric’s and ideological ideas
despite having to mobilize during lockdowns. According to counterpublic theory, movements
function as counterpublics when they develop oppositional discourses (Palczewski 2001), which
results in acts of activism (e.g. protests) or counterpublicity (e.g. alternative news media) (Kaiser
& Rauschfleisch 2019).

Anti-system counterpublics differ from ‘subaltern’ or ‘racialized’” counterpublics in stressing anti-
system communicative aspects over identity-formation (Fraser 1990). However, as the concept of
anti-systemness has been developed within a party-system context to denote scale and intensity
of political polarization, it is often seen as a threat to democracy rather than an indication of
agonistic plurality in democratic societies (Mouffe 1999). This paper addresses this dualism by
resettling anti-systemness from within the realm of party politics to counterpublics. The main
contribution lies in adapting anti-systemness to online contexts by discussing implications for
understanding online counterpublics in relation to political polarization (Barbera et al. 2021).
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Title
Everyday interventions to cope with & counter toxic information

Presenter(s)
ke Picone, Ruben Vandenplas, Pauljan Truyens & Sarah Vis (Vrije Universiteit Brussel)

Abstract

Hate speech, disinformation, information overload... our networked news environment becomes
increasingly ‘polluted’ by intrusive, unsettling, polarising and non-factual information, which we
would label ‘toxic’ information. In this paper, we seek to explore how citizens deal with
disinformation through the lens of news repertoires (Edgerly, 2015) and small acts of engagement
(Picone et al,, 2019).

The argument proposed herewith builds on recent quantitative and qualitative audience research
into media and news use in Flanders, including studies focusing on news repertoires (Picone &
Vandenplas, 2021), news avoidance practices (Vandenplas et al., 2021), trust in and expectations of
news brands (Truyens & Picone, 2021) and cultural mediators (Vis & Picone, ongoing). The article
aims to historicise these different projects and contexts of media use by placing them in
conversation with one another, and with the above-mentioned developments related to toxic
information. We seek to explore how two frameworks firmly rooted in audience studies, media
repertoires and small acts of engagements, can help us to make sense of the complex practices
people develop to deal with toxic information.

First, the concept of media repertoires coupled to the notion of coping strategies enables us to
investigate people’s creative ability to intervene in the configuration of their own news repertoires
in response to their preferences or perceived issues (Mollen & Dhaenens 2018). For example, how
are citizens reconfiguring their news repertoires to cope with the overtly negative stream of Covid-
19 related information (Vandenplas et al., 2021)? Second, the concept of small acts of engagement
coupled to the notion of social corrections (Bode & Vraga, 2018) allows us to understand what
drives or hampers citizens to stand up to online toxic information. For example, what is withholding
citizens to comment on false arguments or to share fact checks, and what role can cultural
mediators play here.

In conclusion, we will summarise the benefits of the proposed theoretical lens - while being
sensitive to possible downsides too - and also reflect on these practices from a normative
democratic perspective: how to reconcile coping strategies to ‘disconnect’ with the news with the
notion of news use as vector for public connection?
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Title
Hey Google, what is in the news? The influence of Virtual Assistants on
issue salience

Presenter(s)
Valeria Resendez (University of Amsterdam)

Abstract

The rising adoption of Virtual Assistants (VAs) -such as Google Assistant- for information and news
consumption foregrounds the question about the role that algorithmic gatekeeping power plays.
By setting routines to consume news every morning or asking: “What is the news?”,VAs’ algorithms
can decide the news outlets and, in many cases, the snippets of information each individual will
hear. The decision often comes from an algorithmic curated list based on previous knowledge
about the user (Gannes, 2019). The continuance increase of algorithms as curators of information
influences the gatekeeping function traditionally carried out by news organizations (Diakopoulos,
2019). The control of the information spread through VAs, together with other algorithmic
channels, can influence what the public considers important (public issue salience). Public issue
salience helps to have a common understanding of the most important problems in the country to
address them (Epstein and Segal, 2000). Through a seven-day longitudinal survey, we compared
the most important issues reported by users (N = 352) consuming information in different news
channels, such as VAs, social media, and news websites. Preliminary findings through a multilevel
analysis did not show any significant results, however, the analysis suggests users consuming news
via VAs have a lower probability of agreeing on what issues are more important to the country
compared to participants consuming news on social media and news websites. In addition, trust in
the channel seems to decrease the agreement on the issues that are important for the country,
especially for users consuming news through social media. The results pose new questions in the
democratic implications that VAs will bring to the media and society, such as the extent to which
these technologies will affect the shared context on public matters with their rising adoption for
news consumption.
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Title
In Google We (mis)Trust

Presenter(s)
Renée Ridgway (Copenhagen Business School)

Abstract

Instead of (us)ers drawing on tacit knowledge, memory or libraries to find information (Noble
2018), ‘ubiquitous googling’ (Ridgway 2021) with keywords is now a daily habit of new media (Chun
2016). Google collects user data (IP address, search queries, clicks, etc) as it indexes the web,
providing hyperlinks that are extremely profitable, with users still predominantly clicking on the
highest ranked links above the ‘fold’ (Introna 2016). As demonstrated in 2015, Dylann Roof trusted
the first result of Google regarding his query ‘black on white crime’, then carried out a federal hate
crime where he murdered nine black church members. Yet Roof’'s search results were not
necessarily personalised; he was collaboratively filtered into categories of others ‘like him’ (Feuz et
al. 2011, Chun 2016) in Google’s database.

This homophily reflects how ‘wes’ emerge, inherent to ‘the cultural politics of emotion’” (Ahmed
2004) that circulates as a form of capital (Chun 2019), which also breeds hate by grouping people
together algorithmically. In tandem with Google Ads, ‘clickbaiting’ tactics in the 2016 US elections
exemplified how user decisions were based on affect, where ‘angry people click’ (Curtis 2017).
Google Trends captured voters’ fears and misconceptions after the UK 2016 referendum, creating
‘calculated publics’-- how the ‘algorithmic presentation of publics back to themselves shape a
public’s sense of itself’, yet who is being left out in the measurement and who is being ‘calculated’?
(Gillespie 2014:189). What is made visible for algorithmically determined ‘publics’ and what is seen
by certain users and not by others has questioned the very idea of a shared understanding of ‘truth’
in the public sphere. Google has become a ‘media a priori’ (Peters 2015:9), an authoritative
mechanism (Noble 2018:32) organising (us)ers into various publics through search algorithms. Thus
creating more mistrust in Google would perhaps be a warranted endeavour.
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Title
Techlash or Tech Change? How the image of the Silicon Valley
executive changed before and after Cambridge Analytica

Presenter(s)
Rasmus Helles & Stine Lomborg (University of Copenhagen)

Abstract

The Cambridge Analytica scandal shook political establishments and news audiences alike in 2016
and 17 and became a moment of swift reorientation in the attitudes held towards the digital sector,
in public debate, across scholarly agendas, and in policy initiatives. Or so contemporary public
discourse seems to remember it: the metaphor of the ‘techlash’ which emerged as a catchphrase
in the wake of the scandal, embodies the notion of something reaching a tipping point and a sudden
change of state.

The paper reports an analysis the media representations of key actors in the tech industry, based
on the full text of all articles (N = 105) that mention the top people in the tech industry (e.g. Mark
Zuckerberg, Tim Cook and Jeff Bezos) across three major Danish newspapers and their websites
during the past 10 years. By using NLP tools to analyse the stories, we show how the view of the
lords of the tech industry changed up to and after the Cambridge Analytica scandal. The paper
suggests that while the public’s view of key actors in the tech industry did change dramatically
around 2016-17, the coverage of the tech lords was in fact shifting well before the scandal broke:
From focusing on the Silicon Valley executives as individuals with unique

characteristics, the coverage gradually changed to also seeing them as political actors. For
example, we see topics concerning regulatory control as well as market monopoly gradually
replacing topics of incomprehensible fortunes.

We argue this gradual shift from stories rooted in the cultural domain of the public sphere towards
its political domain was a reason why the scandal broke so forcefully: the gradual change in the
news coverage had prepared the ground for a comprehensive reorientation in the national
conversation about the status of the tech giants.

72



Title
Mapping the Danish Media coverage of Algorithms, Al and Machine
Learning

Presenter(s)
Torben Elgaard Jensen (Aalborg University)

Abstract

Algorithms, Al and Machine learning are some of the topics that have recently come into intense
focus as matters of public controversy, political regulation and techno-scientific visions about the
future. Arguably, these topics are currently some of the hotbeds of the wider discussions on the
digitalization of contemporary societies. Several major research projects are focusing on these
issues including the Danish Algorithms, Data and Democracy project, the multinational Shaping Al
project, and the French A/goGlitch project.

In this paper, we present a data-intensive analysis developed as a part of the Danish ADD project.
The analysis takes its point of departure in a dataset consisting of all the Danish news articles that
mention algorithms, machine learning or Al (or Danish equivalents) in the last 10 years. We use
topic modelling to identify key issues in the material, we discuss possible interpretations of these
issues, and we draw comparisons to international research projects that map similar issues in the
media.
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Title
Imagining digital power and the power of digital imaginaries

Presenter(s)
Julie Uldam (Copenhagen Business School)

Abstract

In the aftermath of scandals such as Cambridge Analytica’s misuse of Facebook data, revelations
of surveillance and misuse of social media data continue to emerge. For many users it remains
unclear exactly what kinds of data collection digital platforms afford, and how data is accessed,
analysed and used. As a result of such uncertainties, what we think, say and feel about digital media,
what | term digital imaginaries, have become imbued with distrust. This presentation focuses on
digital imaginaries in relations between social movement organisations (SMOs) and multinational
companies MNCs). Theoretically, it draws on the notion of social imaginaries, which has been used
to capture people’s implicit understandings of and expectations about society (Taylor, 2002) and
the internet (Mansell, 2012). Empirically, it examines how SMOs and MNCs make sense of digital
media, including smartphones, tablets, computers, social media platforms and predictive analytics
software, and perceive their own agency in society and in relation to each other, that is, how
imaginaries are embedded in and shape power relations. More specifically, it draws on interviews
with media and communication mangers from multinational companies such as Nestlé and Coca-
Cola and from NGOs such as Greenpeace and WWF. It argues that we need to pay attention to
digital media power. | conceptualise this power in terms of Foucault’s notion of panoptic power,
which has helped capture dynamics of visibility, surveillance and self-discipline among a wide range
of digital media users, including SMOs (Lyon, 2018). At the same time, it is important to look at the
power of common sense, which can be captured by Gramsci’s notion of hegemony (Cammaerts,
2015). In this conceptualisation, the notion of common sense comes close to that of the social
imaginary, while also sensitises it to the power of taken for granted understandings of how the
world works and the privileged possibilities of power elites for influencing social imaginaries. From
this vantage point, this presentation points to digital imaginaries of distrust and a David versus
Goliath struggle.
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Title
The Politicization of Personal Finance on R/WALLSTREETBETS

Presenter(s)
Andreas Gregersen & Jacob @rmen (University of Copenhagen)

Abstract

When stock market shares of GameStop (GME) exploded in value during January 2021 it became
mass media news overnight. Many media outlets explained the event as the result of the
coordinated collective actions of individual investors from the Reddit subforum r/WallStreetBets
(WSB).

In this paper, we analyze the GME incident as an impromptu mass mobilization of political
consumerism. We start by laying out key features of the idio-cultural discursive repertoire of WSB,
focusing on a small set of metaphorical constructions akin to memes, e.g. “Diamond Hands”,
“Rocket to the Moon”, and some salient collective identity markers. We then show how these units
were combined with analyses of stocks into a powerful conviction narrative, i.e. an argument for
buying GME, which included the possibility of triggering a so- called short squeeze. During the
incident, this metaphorical-cum-financial conviction narrative was further combined with an
injustice frame, which reframed the action of buying GME as a fight between good (small investors)
and evil (large hedge funds).

The resulting political overtones and usage of meme-based discursive action to bolster idio-cultural
identity ostensibly make for a good fit with the influential concept of connective action. In contrast
to this idea of a public coordinated through networked communication as “individualized collective
action,” we argue that the GME incident is better understood as a complex instance of collectivized
individual action. Instead of recruiting individuals to join an already politicized cause, the discourse
on WSB retrofitted a sense of politically charged collective purpose (partly established through
the idio-culture and the conviction narrative) onto a series of individual consumer actions (buying
stocks). Through this politicization of personal finance, WSB redditors were invited to “bring down
Goliath” while reaping the rewards of casino capitalism.
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Title
Transmedia Witnessing of Datafied Audiences: Constructing Russian
Protest Movements

Presenter(s)
Svetlana Chuikina (Karlstad University)

Abstract

Many studies on activism in the digital age state that people participate in politics by belonging to
‘networked’ (Castells, 2007), ‘convergent’(Jenkins, 2014), ‘participatory’ (Carpentier, 2011) cultures
and audiences, as such, to publics emerging in the post-broadcast age. However, the notion of
audiences itself, in studies on social movements and digital activism, could be said to have taken a
secondary position, and been implied rather than a focal point. In earlier studies on digital activism
and social movement construction the ‘network’ metaphor dominated the epistemological
paradigm Kaun & Uldam, (2018). Further, studies on activism explicitly focused on the ‘event-based
perspective’ (Liu, 2017), that is, the phase when people take to the streets for protests, whereas
until recently much less attention has been paid to how social movement construction and activism
intertwine with people’s everyday media practices.

What links everyday media use with political participation? How can we think analytically
about digitalised/datafied audiences involvement in political actions and politicisation’ in
times of ‘deep mediatisation’ (Couldry and Hepp, 2019), when the private’ and the ublic’
are increasingly intertwined?

These questions are explored through a Russian case-study, wherein Russian 7/k 7ok audiences
published more than thirty thousand short videos by which they paid tribute to the political
oppositional politician Alexey Navalny, after his return to Moscow in January 2021 (and after his
much-publicized poisoning). The emphasis in this case study, firstly, is on the intersection of
activism and audience and looks at this intersection through the lens of everyday communicative
practices and agency. Secondly, building on affordance theory and the concept of ‘media
witnessing’ (Frosh, 2009), the paper aims to answer the question: how have ‘transmedia’ (Jansson
and Fast, 2019) technologies like 7Tik7ok enhanced the sense of witnessing through the creation of
‘a social space’ with remote others, and how do they eventually contribute to the creation of a
public?
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Title
Media Freedom Events: Recasting Media Freedom in terms of Power
and the Public

Presenter(s)
Simon Dawes (University of Versailles Saint-Quentin-en-Yvelines)

Abstract

Problematising both the concepts of ‘media events’ and ‘media freedom’, this paper will draw on
examples such as the Leveson Inquiry in the UK and the ‘Charlie Hebdo event’ in France to illustrate
the diverse ways in which the media respond to unplanned happenings that are beyond their
control but which concern their very raison détre. Following previous work in applying the
capabilities approach to the study of media, communications and culture, the paper will then
consider the merits of applying a capabilities-supplemented account of cultural citizenship for
evaluating the /egitimacy and efficacy of the public sphere. Drawing on the work of Nancy Fraser
on the public sphere and Nick Couldry on voice, the article will focus on the extent to which ‘voice’
can be understood as a ‘fundamental capability’. For Couldry, ‘voice’ can also be articulated as a
‘connecting term’ alongside other normative frameworks, such as citizenship or the public sphere.
Such a supplementary approach is necessary to avoid the universalism and paternalism to which
normative and prescriptive accounts of citizenship and the public sphere are prone, as well as the
absolutist libertarianism of free speech fetishists that often serves the benefit of those with rather
than without voice. It also serves the function of grounding such abstract concepts in more
concrete and measurable practices and social processes, while politicising the depoliticised
accounts of rights and freedoms the capabilities approach tends to produce. Ultimately, it also
enables a recasting of media freedom in terms of a focus on (the freedom and power of) the public
rather than (the freedom and unaccountable power of) the media.
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Title
The algorithmic public and its problems: Who controls the algorithm?

Presenter(s)
Jakob Linaa Jensen (Aarhus University)

Abstract

This paper addresses the issue of algorithmic power on Facebook. The paper explores the potential
empowerment of the individual citizen to shape the algorithmic public through daily interaction. In
order to contextualize the issue, | provide a brief summary of the last few years of controversy
related to the algorithmic public before | continue to explore the role of the user.

The platform has received a lot of critique for the way that the public discourse is curated (Braun
& Gillespie, 2011), and how they enforce a new algorithmic power based on popularity criteria
favoring quantity of likes over quality of content. Critics argue that Facebook is not taking their
responsibility serious as a media institution, partly because they have not acknowledged this role
and label. Facebook prefer to be framed as a neutral technology institution that is simply mirroring
and adapting to the preference its users. More recently, however, Facebook has changed their
stands and acknowledged some responsibility as distributor of news, by asking a series of “hard
guestions” about the role of their platform in society. But if Facebook has the power to drastically
change the content of the news feed for all users by adjusting their algorithm, then what does that
mean for the way we conceptualize the empowerment of the individual user?

In sum, if the goal is to empower citizens, then perhaps research should explore the potential of
less overtly political acts that may nevertheless have great influence on the shape of the public in
a mediated and networked sense. The question is, whether users are aware of the political impact
of their daily interaction. And, perhaps more importantly, whether it is ultimately Facebook or the
users that have the greatest power over the algorithmic public.
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Title
Playful Publics on TikTok: The Memeification of the Israeli-Palestinian
Conflict

Presenter(s)
Tom Divon (The Hebrew University of Jerusalem)

Abstract

This paper examines the unique formation of p/ayful publics on TikTok by interlacing the theoretical
concepts of affective publics, meme dimensions, and digital activism. This study’s context is the
emergence of nationalism-driven movements on TikTok during the weeks of rising lIsraeli-
Palestinian tension in Jerusalem that culminated in military combat in Gaza in 2021. Using
#FreePalestine (8.1B views) and #StandWithlsrael (68.4M views) as the research corpus, the paper
unpacks the trajectory of playful publics on TikTok and their patterns of behaviors as the violent
incidents between groups increased.

TikTok’s architecture renders networked crowds into playful publics. Playful publics are those who
affectively convey their sentiment in times of emerging socio-political events by using playful
methods performatively enabled by memetic templates of content creation. The study explores
two related meme clusters that encapsulate the platform’s intensity and the rhythmicality of
affective responses by each nationalism-driven movement amidst TikTok’s “Intifada.” Through
initiating trends such as the “Palestinian flag makeup” challenge or co-opting popular memes such
as the “this or that” challenge, TikTokers capitalized on the platform’s competitive culture to
generate soft structures of co-creations in attempts to “win” visibility and recontextualize the
Palestinian narrative. However, TikTok’s dark side made a call for onsite participation in the conflicts
as well. For example, the "hit and run” challenge invited supporters of the #FreePalestine
movement to run over random Israelis.

These events show that TikTok calls for further analysis asking how users’ affective force is
conveyed through the playful intensity fostered by TikTok’s logic and design. The paper argues
that nationalist-minded users’ take-up of TikTok in times of conflict demonstrates an entangled
relation between war, identity, and nationality and forms a new notion of publics in a playful
(im)mediate environment.
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Title

Negotiating boundaries of humour and limits of laughter: Young
audiences’ understanding of election satire during the Swedish general
elections

Presenter(s)
Joanna Doona (Lund University) & Tina Askanius (Malmé University)

Abstract

This paper presents results of an audience study on young people’s engagement with election
satire. Drawing on qualitative interviews (individual, group, focus groups) with 50 participants
(aged 18-30) from across Sweden; prior to, during and immediately after national elections in
September 2018. Participants were shown a range of satiric texts circulated around the time of the
election, centered on two at the time contentious issues (immigration, gender equality) as starting
points, and then took part in semi-structured conversations. The issue-based text selection
informed and structured the interviews; including public service media (popular clips of broadcast
news satire and satirical musical fiction), as well as memes circulated by informal partisan media
actors. The analysis probes how these young, sometimes first time voters understand and enjoy
discussing satirical directionality related to humor regimes (Kuipers, 2011) and associated
ideological underpinnings, as well as make sense of politics though humour, since satire can work
as a gateway to civic engagement with issues of public, political concern (Jones 2013; Doona 2018).

We argue that satire engagement must be understood contextually. Humour, and political humour
in public service in particular, has become increasingly contested in Sweden. As satire per definition
isn’t neutral, while public service ought to be, critics argue that the two should be separate. On the
other hand, journalistic neutrality is increasingly questioned in the contemporary hybrid, high
choice media landscape - not just within public service (Combe, 2015). As civic ideals shift
(Dahlgren, 2009), satire attracts some of the allusive young audience through modes of address
that allow for ambiguity, which invites different forms of engagement than ‘straight’ political media.
Satire ‘exceed[s] [the] tacit limits on expression—the appropriate, the rational—but does so to
reveal limitations that others would like to keep hidden’ (Hariman, 2008:251). From a critical
perspective, this might empower civic engagement when it happens in relation to mainstream
media; however, in relation to fringe media, it is potentially different. Therefore, our aim is two-fold:

First, to provide rich methodological reflections on conducting focus group research on audiences
engagement across a range of satire, from mainstream to ‘dark’ offensive humour; including ethical
reflections on researching audience experiences of contentions political issues and understandings
of potentially offensive, in some cases ‘extremists’ texts.

Second, to offer an empirical contribution on young civic engagement and satire; how young
people make sense of politics through humour, and navigate contentious public debates in a
context of hybrid media systems, where extreme political views and texts increasingly bleed into
the mainstream platforms and personal news feeds.
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Title
YOLO publics: The reckless organizing of an online trading community

Presenter(s)
Sine Ngrholm Just (Roskilde University) & Linea Munk Petersen (Copenhagen Business School)

Abstract

Digitally mediated publics are often discussed in terms of extremism and radicalization, and,
indeed, the affordances of digital technologies can take users down rabbit holes of not only more
of the same, but also increasingly radical iterations of it. Further, these affordances tend to limit
social interaction to confirmation of one’s existing prejudices by other people with similar believes.
Yet, time and again, the possibility that digital communication technologies can also be used for
purposes that are creatively subversive is confirmed. Such occurrences raise hope that better
alternatives to currently dominant forms of public mediation may yet emerge.

This paper will explore the potentials of one specific instance of the emergence of such creative
subversion: the ‘GameStop rescue’ as let by members of the subreddit forum ‘Wall Street Bets’ in
the early months of 2021. From a communicative perspective, what is interesting about this series
of events is not only the digital platforms and affordances that enabled it, but the reckless behavior
of Wall Street Bet members and the ways in which this behavior was communicated - and
continues to be celebrated and facilitated by the online trading community. Members share ‘loss
porn’, praise each other for having ‘diamond hands’ when holding on to investments that are losing
value, and celebrate the principle of YOLO (you only live once).

We conceptualize Wall Street Bets as a YOLO public, an online community that is loosely and
temporarily formed through the common action of seizing the opportunity to wreak havoc around
power. Further, we understand the events of the GameStop rescue as a controversial encounter
that, we argue, offers hope for digitally mediated publics to develop in dynamic relations of
difference rather than as stabilized oppositions.
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Title
“I'm at 100! Protesting the Right-Wing Government in Austria

Presenter(s)
Ricarda Drueke (Paris Lodron University Salzburg)

Abstract

“Grandmas against the Right,” an Austrian group of mostly elderly women that vehemently and
publicly opposes right-wing extremism, has become a part of the regular Thursday
demonstrations against the right-wing OVP/FPO government and its policies in Austria. This
protest continues even after the dissolution of the coalition in May 2019 and the reelection in
November 2019. Founded on Facebook in 2017, the group sees their age as a mandate for
resistance against fascist and exclusionary politics and toe fight for a better future for all. The
“grandmas” use digital media such as Facebook, blogs and Twitter for networking and
mobilization, but their visible protests on the street represent their primary form of action.

The overarching questions of my study are: Which publics form through these articulations of
protest? At the same time, it is important to me to map out: How can articulations of protest
using digitally networked media be situated between participation and solidarity and which
function play different kind of media to this protest group?

Building on the concept of “participatory cultures” (Jenkins/Ito/boyd 2016), this paper focuses on
the practices of the activists and the commmunicative actions that result. Through the medial and
cultural productions that can emerge in collective associations, participation in social processes
takes place. Creativity and new ways of producing and consuming politically, economically and
socially relevant content thus become apparent. Participation which evolved through
emotion/affect may provide new horizons of action, pleasure, agency and understanding of
political struggles. Based on 15 guided interviews with the founders and activists of “Grandmas
against the Right,” various forms of agency are identified and the significance of media practices
in connection with other forms of action is analyzed. Furthermore, their public social media
activities on Facebook and Twitter were tracked and analyzed.

The results show that the possibilities for achieving agency are more fluid and spontaneous with
digital media, making it a central component of the movement. Also important are cultural forms
of participation, i.e. the exercise of a cultural citizenship, which include the construction of a
collective identity by, for example, wearing the so-called “pussyhats” during demonstrations as a
central and connecting form of action, in reference to the protests against Donald Trump in the
U.S. The participatory practices of “Grandmas against the Right” include digital media, which
plays a specific role, but emphasize personal contact and group appearances at demonstrations
as crucial for creating visibility and building a collective identity.
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Title
“My name was not on the list!”: Berber activism, social media, and state
surveillance in Morocco

Presenter(s)
Nina Ter Laan (University of Cologne)

Abstract

The Berber (Amazigh) movement in Morocco has been fighting for the recognition of their
language and culture within Moroccan society after the country’s independence in 1956 [15].
Although much of the movement has been encapsulated by the Moroccan regime, through,
amongst other things, the creation of the Royal Institute for Berber Culture in 2003 [16], and the
official inclusion of the Berber language within the constitution after the Arab Spring in 2012.
However, due to the history of the Rif (northern Morocco), the activism of the Riffian Berbers is
still in the spotlight [17]. As recently as 2016 and 2017, protests in the region were rife with many
activists being sentenced to long prison terms, with the Hirak movement emerging in Al-Hoceima
[18]. The Rif's current resistance is for a large part conducted through media practices and
specifically social media, both within Morocco and among the Riffian diaspora in Europe [19]. In
doing so, many activists use Facebook to spread their views. At the same time, this platform is also
used by the state for surveillance of activists. This presentation explores how activists deal with
this double bind of social media being both a free-zone of countering state narratives and a place
of state surveillance.
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Title
Hacking and censoring narratives and hashtags: Issues around activism
for the Palestinian cause

Presenter(s)
Sarah Ruller, Konstantin Aal & Maria Belén Giménez Ciciolli (University of Siegen)

Abstract

The recent events in Palestine, starting in May 2021, including the air strikes between Gaza and
eastern parts of Israel as well as the forced displacement of Palestinians in several places all over
the Westbank have gained global visibility, largely due to social media activism, especially on
Twitter and Instagram. Some people stated the narratives have shifted, people are less afraid to
label it apartheid and a humanitarian crisis instead of a policital one, especially after reports
published by Human Rights Watch in April 2021 and Amnesty International in February 2022,
declaring Israel is indeed committing acts of apartheid [12, 13]. Celebrities, such as Bella Hadid,
Susan Sarandon, and Mark Ruffalo, spoke up for the Palestinian cause, producing even more
outreach, disturbance, and shifting of narratives. As a conseguence, accounts were suspended and
tweets using a specific hashtag deleted [14, 15]. Based on empirical and ethnographic work, we
reflect on different circumvental strategies regarding censorship on social media, shifting of
narratives and emphasis on terminology within this discourse. Both offline and online, activists and
other social media users started to develop several strategies to make their voice heard and seen:
Hashtags which are being deleted are then renamed by changes one letter; activists create several
accounts on different platforms to have a backup; platforms are created to follow up and document
incidents of censorship.
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Title
YouTube, Mediated Publics, and Online Social Capital in Rural South
India

Presenter(s)
Srikanth Nayaka (Indian Institute of Technology Tirupati)

Abstract

The main objective of this paper is to critically analyze the formation of emergent class of media
publics through social media platforms. In particular, it focuses on the rise of rural video makers on
YouTube in South India. With the massive penetration of smartphones and the availability of low-
cost mobile internet data plans, and coupled with the large-scale uptake of various social media
platforms, media users in India are experiencing a radical transformative change in the domain of
digital connection. These infrastructures have enlarged the scope of media participation as
everyday users now not only just consume media content but also produce, distribute, and
circulate across different media platforms. The idea of “mobile publics” conceptualized by Ashwin
Punathambekar in his work on participatory culture and reality television offers important
framework to understand this emerging mediated dynamics in India. Punathambekar argues that
mobile media technologies and its associated practices have enabled “new modes of cultural and
political expression” along with the “engendering new forms of sociability” in India’s diverse socio-
cultural and political environment (Punathambekar, 2010, 241). Much of the critical scholarship on
Indian new media practices focused on political participation of the mobile networked publics
(Mohan, 2015; Punathambekar, 2015; Udupa et al., 2020; Vijay & Gekker, 2021). This paper instead
looks at the cultural productions of independent media makers from rural spaces on YouTube in
India to conceptually understand the formation of new mediated publics in the era of
platformization.

YouTube is one of the most popular online video platforms in India. It has created a parallel media
universe where the amateur video cultures circulated by everyday media users and the creative
media productions of independent media producers thriving along with the dominant media
cultures distributed by the legacy media industries. Most importantly, it has brought the visibility
to various sub cultures, led to the emergence of creative media entrepreneurs, representation of
diverse cultural regions, and became a cultural arena for the emergent digital story telling practices
(Kumar, 2016; Mohan & Punathamlbekar, 2018). YouTube’s growth in India coincides with the global
trend of ‘the platformization of cultural production’” and also the ‘platformization of the unlikely
creative class’ (Lin & de Kloet, 2019; Nieborg & Poell, 2018). This evolving new screen ecology has
been referred to as ‘social media entertainment’” where the digital native content creators
professionalize and monetize their cultural productions (Cunningham & Craig, 2019, 2021). Making
use of the relational and technical affordances provided by the YouTube platform, creators from
different socio-cultural, regional, and economic backgrounds are proliferating. It is in this context,
this paper analyzes the popular emergence of village video creators from the rural South India who
have started accumulating large number of online following, digital fame, and micro-celebrity
status for their vernacular creative productions. This paper draws on digital ethnography, part of
doctoral work, to highlight how the village media makers and their new communicative practices
and online performances brought new cultural identities, visibility and aspiratonal mobility.
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Title
Women March 2020: How shades of Pakistani feminisms unfolded
petween social media and the streets

Presenter(s)
Munira Cheema (King's College London)

Abstract

For Pakistan, the year 2020 was unique in terms of events leading up to the protests on
International Women’s Day. On 3rd March 2020, a talk show on "My Body My Rights’ aired on Neo
TV, a private TV channel in Pakistan. The panel included a religious scholar (Faiz Muhammad), a
writer (Khalid-ur-rehman Qamar) and a women rights’ activist (Marvi Sirmed). The discussion
mainly focused on whether Pakistani women should have control over their bodies or not. When
Sirmed used the slogan "my body my choice’, Qamar retaliated by calling her “dirty’ and that "no
man would even spit on a woman like you’. This led to a heated exchange between the two not
only in the talk show but later Twitter. The incident not only initiated several hashtags leading up
to 8th March but also shaped the discourse for Women’s March 2020. The paper analyses the
gendered discourse that occupied Twitter and the streets. It sees it as an online facilitation of an
offline activism (to use Earl’s phrase (2000)), and the aim is to explore how the discourse on the
immutable subject (morality of Pakistani woman) is led by conservative and liberal publics on
Twitter. For this, the paper has located four hashtags (#MeradismMeriMarzi,
#WeRejectMeradismMeriMarzi, #Khalilurrehman, #AuratMarch). Using thematic analysis and CDA
as its methods, the paper evaluates how liberal counter publics are rising across mediated and
physical spaces to respond to the conservative narrative on Pakistani woman’s identity. At the
same time, it explores how conservative publics are utilising the hashtag to propose anti-
liberal/anti-Western identity (that conflates identity with religion/Islam). The two publics are led
by crowdsourced elites (CSEs) and the strategies used by the two include hate speech and flaming
(Jane, 2015; O’Sullivan, 2003). | see these exchanges as “episodic’ yet unique forms of public
sphering (Cheema, 2018, 2020). | argue that in these “frictions’ (Tsing, 2005) are opportunities for
Pakistani agonistic publics to initiate discussion on subjects that have never been debated in the
mainstream media.
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Title
Closer but (even more) distant? Journalism and audiences in a hyper-
digitalized and polarized society

Presenter(s)
Marisa Torres da Silva & Maria José Brites (NOVA University Lisbon)

Abstract

In this paper we aim to theoretically discuss the ever-difficult relationship between journalism and
its audiences, considering, among other aspects, the new challenges brought about by the current
hyper-digitalized society and the increasing amount of online hate speech. Taking as points of
departure reflections based on the pluralization of the public sphere, the democratization of
information, the movement of participatory journalism, and the connection between journalism and
its audiences (in particular, younger generations), we explore the new dynamics arising from the
digital and societal evolution that has been ongoing, especially in the last decade. Dark
participation, algorithms, required literacies, and the role of journalists in these new dynamics are
pressing challenges.

The new discussion forums, and comment sections in particular, have been particularly permeable
to messages and behaviours framed in hate speech and to other forms of cyberhate (Poyhtari,
2014). Several studies have emphasized how online comments have become a prime target for
“dark participation”, that is, “deviant” forms of audience engagement — encompassing everything
from trolling, flaming, and hate speech, to disseminating misinformation through fake accounts or
bots (Frischlich et al, 2019; Quandt, 2018). The scope of this dark participation also includes
harassment and threats to journalists (Masip et al., 2019). The more sinister side of the interactions
between journalists and audiences has, furthermore, corrosive effects on the way professionals
perceive and act upon their audiences—if cynicism, distance, and reluctance to expand
participatory options were already the norm, the daily confrontation with abusive and hostile
messages deeply reinforces the negative perception of their recipients (Lewis et al., 2020).

But, as algorithms and processes of datafication are central to media experiences, it is increasingly
relevant to consider and strengthen the role of journalists as educators, in the global context of
several financial crises, decreasing number of consumers, and constant technological changes that
cast doubt on the role and effectiveness of media skills. It is paramount to understand the possible
relevance of the education process for news literacy and how it can be promoted, including by
journalists.
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Title
Beyond engagement metrics: A comparative study of online platforms
in the UK and Taiwan

Presenter(s)
Yu-Shan Tseng & David Moats (University of Helsinki)

Abstract

So called "Engagement metrics” (likes, clicks and shares, up votes etc), which drive
recommendation algorithms (Seaver 2019) on social media, have been blamed for many ills in the
past few years: from the promotion of extreme or sensational content; to the polarization of
debates and the spread of misinformation. But what possible effects might these various metrics
have on the formation and transformation of publics and the issues (Marres 2007) they gather
around?

This paper employs digital methods techniques (Marres and Rogers 2000, Rogers 2013, Venturini
and Munk 2021) in combination with participant observation and interviews, to interrogate the role
of engagement metrics and algorithms with respect to two different publics on two very different
platforms.

The first case concerns anti-nuclear activists in the UK on Facebook. While engagement metrics
seem to encourage inter-group disputes and trolling, we find that activists understand these
metrics ambivalently and can make use of these resulting flame wars in order to progress the issue.
The second case involves a public consultation around Uber legalisation on vTaiwan, an
experimental platform which sorts users into different positions on an issue based on they way
they vote on each other's comments. Although the platform’s algorithm appeared to reduce the
public to a static binary of for/against, our analysis suggests a more dynamic development of the
issue over time.

By looking beyond engagement metrics, we will show how the seeming polarization of issues is a
complex interaction between algorithms, users, platform design, political culture and the framing
of issues themselves. They also allow us to uncover more nuanced positions in these debates which
become marginalized by these metrics. Finally, by comparing the two cases, we can speculate on
how alternative metrics, or new ways of visualising engagement, might encourage a more dynamic
and open-ended development of issues.
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Title
Supporting democratic data publics?

Presenter(s)
Andrew Kenyon (University of Melbourne)

Abstract

Media has long been important in forming democratic publics, from the media of letters and
pamphlets, to newspapers, broadcasting and internet. Now data-based businesses are substantially
reshaping publics and public speech. The democratic publics that have been formed through
historic media have varied in their territory, inclusiveness, style and political effects. They have
arisen in particular social, economic and political contexts, and they have been influenced by laws,
including law on free speech.

This paper examines which of two broad approaches to free speech in longstanding democracies
is well placed to support democratic data publics. The starting point is to recognise that the
freedom in free speech need not only mean a freedom from restriction. Freedom can have positive
as well as negative dimensions—dimensions of enablement as well as freedom from restraint.
Approaching communicative freedom in this way may offer more for supporting democratic data
publics than the strongly negative version of free speech that exists in many analyses of data,
platforms and their regulation. Even so, the historical examples of positive and negative
approaches to free speech and media freedom suggest that supporting democratically legitimate
publics now will be challenging. Perhaps data publics will instead reduce the ambition of what a
democratic public is and what it can be asked to achieve.
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Title
Doing Participation with Data? Configuring Engagement in Open Data,
Data Activism and Data Journalism Projects

Presenter(s)
Jonathan Gray (King's College London)

Abstract

How and to what extent can public data practices and infrastructures serve as sites of democratic
participation around societal issues? What are the prospects of re- imagining the progressive and
democratic capacities of public data infrastructures in an age of "surveillance capitalism” (Zuboff.
2018), "platform capitalism” (Srnicek, 2016) and "data colonialism” (Couldry and Mejias, 2019)?
While recent literature explores how official data initiatives promote "modes of authorised seeing”
(Jasanoff, 2017) and auditorial and entrepreneurial forms of citizenship (Ruppert, 2015), how and
to what extent can data infrastructures serve as sites of other alternative forms of sociality,
solidarity, knowledge and experience? Can data infrastructures not only amplify and facilitate
innovation around the fruits of official practices of quantification (e.g. through open data
initiatives), but also create space for new forms of democratic participation around how data is
made, what is counted, and how? Given the levels of expertise and specialised knowledge often
involved in making data, how might we re-envisage meaningful and substantive public participation
and democratic experimentation around data? Drawing on empirical work on a variety of open
data, data activism and data journalism projects associated with the author’s forthcoming Data
Worlds book, this talk surveys and compares different varieties of participation around the creation
and use of public data - from social media engagement, hackdays and interactive websites to co-
design, prototyping, platforms, portals, indexes and labs. It examines a variety of different styles of
configuring participation with data and associated methods, devices and infrastructures for
assembling “data publics” (Ruppert, 2015) - including crowdsourcing, citizen generated data and
civic data infrastructures. By examining tensions between conventionalisation towards common
formats and structures and receptivity to issues, tensions and differences within these projects, the
paper aims to contribute to the theorisation of participation around digital technologies (Fish et al,
2011; Kelty, 2017; Marres, 2012) and how it is given shape around public data infrastructures.
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Title
Journalism, Publics, and Anti-Publics: Reconsidering Journalistic
Commitments

Presenter(s)
Ryan Thomas (University of Missouri)

Abstract

This essay will draw on the concept of “anti-publics” to evaluate journalistic commitments at a time
when, globally, both democracy and journalism seem to be in perilous condition. Anti- publics can
be understood as groups that use the rights afforded democratic publics to be antagonistic toward
the core values of democracy. The essay expands scholarship on this important concept by
connecting it to journalism, which is often understood in terms of its relationship with the public.
The public has always been an elusive, abstract phenomenon and arguments about journalistic
loyalty to, and solidarity with, the public have always suffered from a lack of conceptual fixity.

The essay will begin with an examination of how publics have been theorized in previous
scholarship and what distinguishes publics from other, related terms (e.g., audience, people, polity).
It will then address journalism’s relationship with publics and the obligations and risks entailed in
this relationship. Third, it will explore the concept of “anti-publics” and examine the theoretical and
normative issues it raises. For example, does the existence of anti-publics mean journalists should
still be loyal to publics (as “anti-publics” are not “publics”) or does it necessitate a broader
reconsideration of journalistic commitment? Finally, the essay considers how recognition of anti-
publics helps us move consideration of journalistic commitment away from loyalty to persons and
toward loyalty to values. This inevitably begs the question of what values journalists ought to be
loyal to. The concluding half of the essay draws together literature from political philosophy and
media ethics to outline commitments that ought to guide journalism through an era of apparent
democratic backsliding.
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Title
Post-Publics: De-/Re-Constructing the Public Sphere

Presenter(s)
Martin Rolf Herbers (Zeppelin University)

Abstract

The theory of the public sphere needs to be reformulated, as its object of research is currently
fundamentally transformed. Several disruptive processes alter the state and function of the public
sphere, which need to be reflected in its theory: Changes in digital technologies bring forth new
forms of media, e.g., social media, which alter the ways of public commmunication by allowing users
to publish content and engage with the content of others. This leads to media-cultural changes, as
these new “produsers” blur the former boundaries of production and consumption. The new forms
of content adhere to the idea of “spreadability”, allowing the content to bridge and cross audiences.
The social transformation from a collective society to a society of individuals leads to a more
personalized approach to the public sphere through forms of “public connections”. Changes in
politics reflect the process of individualization and become visible through the loss of relevance of
political institutions, such as parties, for political organization. New forms of activism e. g.
“connective action” reveal the personalized approach to politics through public connections and
social media.

Regarding these disruptions, research shows that theories of the public sphere focusing on its
democratic capacities react to these changes by pointing out their perils, but do not provide any
solution or new approaches, which integrate these transformations productively. Instead, they
focus on single forms of change, e.g., new digital technologies, but do not take the interconnected,
multiple forms of transformation into account.

Challenging this research gap and building on a systematic review of former research on the public
sphere, especially on normative perspectives and newer praxeological perspectives, the paper
provides a new theory called Post-Publics. It presents the concept of publicness with its distinct
forms of the Public Sphere as the democratic site for deliberation, and the Post-Publics as
communicative practices of individuals, seeking to establish public connections. Through these,
individuals focus on topics of personal interest, yet get in contact with other individuals
communicating about the same topics. Forming fluid networks of communication, these Post-
Publics connect to other groups and the Public Sphere.

The paper presents this new theory based on a thorough analysis of the transformational
processes, a systematic review of research on the public sphere focusing on these transformations,
fills the research gap by proposing a new theory, and gives empirical evidence by analyzing the
Post-Public of the Maker Movement. The Maker Movement has a variety of members, reaching from
people who like to tinker with technology for its own sake, up to activists that seek to empower
people through the creative manipulation of technology, addressing underlying political issues
such as data protection or public education. Through these topics, the Maker Movement connects
to the Public Sphere, and adds to ongoing deliberatory processes, resulting in public policies. This
analysis draws a picture of the interplay between the Post-Publics and the Public sphere, further
illustrating the new theoretical approach.
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Title
Shaping the Public Memory of the Holocaust: Prosthetic Memory as a
tool in Lithuanian Cinema

Presenter(s)
Gabrielé Norkunaité (Vilnius University)

Abstract

Recently, public discourse, including cinema, in Lithuania has been saturated with discussions
related to the role of ordinary people during the Holocaust. A film could be a prosthetic memory
tool itself and/or include the idea of prosthetic memory in its narrative. The main question of this
paper is how film as a mediated memory can shape the public memory of the Holocaust and what
kind of mnemonic narrative it proposes? The argument is that prosthetic memory is transposed
using affective engagement, and it shapes the audience’s perception (Landsberg, 2020) and public
memory.

The analysed object in this paper is a film, /zaokas/Isaac (Matulevicius, 2019) - a fictitious story
about a Lithuanian man who took part in one of the first Jewish pogroms in Lithuania. He is
tormented by guilt years later during the Soviet occupation. The memory of Lithuanian Jews and
their suffering is brought back by Lithuanian emigree who is not a witness, but a carrier of the
perpetrator’'s shame, who wants to make a film about the notorious pogrom. A complicated
memory, lost and found again, is accountable for the mix-ups of victims and perpetrators, of the
experiences of the Holocaust and Soviet repression.

According to Alison Landsberg (2004), cinema could shape public cultural memory and create its
new form - prosthetic memory - which provides an empathic connection to everyone who did not
even live through the presented events. The idea of cinema as a prosthetic memory provider is
explored in the narrative of the film as well. In the case of /saac, the memory of the Holocaust
collides with the memory of another totalitarian regime. Full of affective engagement, this film
could be an example of how mediated memory could affect publics: both the audience, and the
public memory, including the definition of public, and how individual memories could affect public
ones.
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Title
Metaphors of the public from a small place

Presenter(s)
Donald Matheson (University of Canterbury)

Abstract

Mediated publics in small places are often defined in deficit terms, as vulnerable to capture by
interests and dependent on larger collectivities elsewhere. As a result, they require policy responses
such as subsidy and protection (Lowe, Berg and Nissen 2011). This paper, written from the small,
peripheral and decolonising country of Aotearoa New Zealand, proposes other ways of thinking
about publicness that lead to different assessments of the opportunities and challenges of small
polities and cultures. Following Caribbean author, Jamaica Kincaid, who calls for new ways of
imagining small states to avoid reinstating oppressive colonising structures, | explore the value of
locally-grounded models of the public. | start from the observation that publicness tends to be
theorised in terms that make sense in a few large nation states - states which are atypical in being
economically and politically powerful, self-referential, low trust and slow to change (Lowe and
Nissen 2011). ‘Provincialising’ their models (Barton Scott & Ingram, 2015), that is, reading them as
the outcome of particular histories and cultures rather than as universally applicable, opens the
way for other conceptual models which gain legitimacy by addressing local needs and cultures.
Models are often expressed in metaphoric terms. Alongside the dominant metaphor of a public
sphere, which the paper suggests often manifests in a small polity as a conservative consensual
centre to politics, | introduce three metaphorical groups - collective action; movement between
spaces; and ocean currents - that arise in Aotearoa New Zealand and their consequences for
evaluating the role of communication in publicness. Metaphors of connective action (see Bennett
and Segerberg 2012), involving mutually known actors in relational structures, are discussed in
relation to the New Zealand government’s response to the 2020 Covid-19 outbreak and the #metoo
movement. Metaphors of moving between spaces, grounded in Maori imagery of shifting from the
marae atea (on the threshold) and the whare tupuna (welcomed inside), are discussed in relation
to postcolonial public life. The metaphor of the ocean, often used by Pacific public figures to
describe the relationships amongst Pacific nations and communities, is discussed for its value in
understanding publicness beyond the nation state and in particular how connection in a context of
global marginality is negotiated. The paper argues that these varied, culturally-grounded and
divergent images of communication about collective interests and identity enable debate about
the norms of publicness themselves, thereby ‘projecting the field of argument itself *(Warner 2002:
9. In a small space, this act of renegotiating the terms of publicness is an important act of
resistance in itself to the risk of being subsumed within globally dominant structures. The paper
also suggests that a distinctive public, characteristic of a small, bicultural, Pacific and postcolonial
place, can begin to be theorised, that combines the liberal norms of large European nation states
with expectations such as that people may know each other, that the public acts as much as
deliberates and that the local public finds its meaning always in relation to other publics.
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Title
Digital Transformation of the Public Sphere: Platform Publics and
Disinformation in the Pandemic

Presenter(s)
Caja Thimm (University of Bonn)

Abstract

Recent contributions on processes of digital transformation of the public sphere (Habermas, 202)
and on cultures and practices of digital participation (Thimm 2021) illustrate the massive
transformation process of the public sphere, shaped by digital platforms. On the one hand, digital
platforms facilitate access to publics and contain the democratic promise of bi- directional
communication. On the other hand, the boundaries between individual,-group and mass
communication blur, forming "mini-publics’ with specific interests, members and discourse styles.
In particular, the commodification of the public sphere is a significant factor in the ‘third structural
transformation of the public sphere’ (Habermas). Hence, social media can be understood as
infrastructures of public opinion formation, but also as a place of post- truth discourses on scientific
and political facts. Rosa (2021) also sees a drifting apart of the cultural practices of commmunicators
which can cause fragmentation and isolation. For Habermas, this results in the fundamental
problem of a public sphere that is no longer inclusive, but is the cause for uncertainty and, above
all, the "spreading of fake news".

In order to follow up this perspective, the paper looks at interrelation between disinformation,
agitation and conspiracy narratives on Instagram by public media. Public broadcasters have been
active on social media for guite some time. But particularly Instagram has seen a steep rise in
activities, as the platform has become an important digital space for news. As such, Instagram can
regarded as one of the central digital spaces for Corona related information searches.

In an empirical study based on Instagram postings from 02/2020 to 10/2021 in German speaking
public media sources, we looked at the role of conspiracy and fake news related interactions. In
our study we compared the activities of selected formats of the main public service outlets in
Germany (ARD-Tagesschau, ZDF-heute) during the Corona crisis. The aim is to explicate the
relations between misinformation, scientific information and media trust in the context of the public
debate on the pandemic.

On the basis of these data we want to deepen an argument put forward by Habermas that a
democratic system as a whole suffers damage when the infrastructure of the public sphere can no
longer direct citizens to the relevant issues requiring decisions, and can no longer ensure the
formation of competing public, and that is, qualitatively filtered, opinions. The functions and
practices of journalism show themselves to be affected by these processes of change. There is
agreement that the question of how to shape public discourse - or, as suggested by Thimm (2018),
the formation of 'mini-publics’ in context of specific media logics can be seen as a core challenge
for digital democracy. This is even more true when societal crises, such as the Covid- 19 pandemic,
require transparent, pluralistic, informative and trustworthy discourse.
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Title
The Spatiality of Issue Publics: Evidence from the Twitter Discourse on
Housing in Berlin

Presenter(s)
Daniela Stoltenberg (Freie Universitat Berlin)

Abstract

The fundamental function of public spheres lies in the identification of social issues to be addressed
by the political system. Much of this allocation of public attention - and ultimately, public resources
- is spatially structured. Which communities are conceived of as suffering from a social problem,
which actors address it, and what solutions can be implemented are all tied to the question of
where the issue is localized. Yet, how space is constructed in public discourses has not received
much scholarly attention. The concept of issue spatiality provides a conceptual lens through which
to capture how digital issue publics construct space. It understands ‘issue spaces’ to emerge as
macro-level patterns from social practices of place-naming in issue discourses.

The concept of issue spatiality is empirically applied to study the issue space of an urban policy
issue discourse on social media. The study focuses on a corpus of around 30,000 Twitter messages
about housing in the city of Berlin, Germany. The corpus was extracted from a larger collection of
around 500,000 topical tweets, using custom geographical dictionaries to identify messages which
reference districts, streets, or neighborhoods within the city. Using a combination of topic
modeling, semantic network analysis, and the analysis of retweeting patterns, the study provides a
close description of the spatial patterns of public attention allocation. It reveals stark inequalities
in public attention, with few central districts garnering the vast majority of attention and more likely
to be the site of activist and contentious political discourse. Still, a tendency towards hyperlocal
visibility, with small tenants’ groups putting their grievances on the map, shows the potential of
digital media to at least partially challenge the spatial logics of mass media.
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Title

Communicating Concerns, Emotional Expressions, and Disparities on
Ethnic Communities on Social Media during the COVID-19 Pandemic:
A Structural Topic Modeling Approach

Presenter(s)
Jiahui Lu (Tianjin University) & Jun Liu (University of Copenhagen)

Abstract

Ethnic and racial disparities in the current coronavirus (COVID-19) pandemic raise significant
concerns. This study analyzes social media discourses toward four ethnic communities in the US
during the pandemic and reveals disparities in pandemic experiences among them. A total of
488,029 tweets mentioning one of four ethnic communities, i.e. Asians, Blacks, Hispanics, and
Native Americans, were investigated by a structural topic modeling approach with emotional
expressions and time as covariates in the topic model. The results demonstrate that discourses
about Asian, Hispanics, and Native American communities were often induced by pandemic-
related events, concerning topics beyond one’s community, and reflecting an experience of implicit
racism and an adoption of technical supports from health systems. Meanwhile, discourses about
Blacks were racially-related, discussing topics within the community, and reflecting an experience
of explicit racism and an adoption of psychological supports from ingroup. We discuss the
implications of our findings on ethnic health disparities.
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Title
De-contention: Retrofitting affective publics in China’s social media
during the COVID-19 pandemic

Presenter(s)
Weihang Wang, Xuanxuan Tan (The Chinese University of Hong Kong) & Huaizhi Han (Jinan
University)

Abstract

The decline of online activism in China has been accompanied by the rise of affective publics that
have gradually permeated and come to dominate the conversational third places of popular social
media platforms. Per Zizi Papacharissi, affective publics as networked structures of feelings can
generate powerful interruptions and challenge predominantly civic and rational representations of
public space. In Chinese media studies, affective publics have conventionally been seen as a
grassroots power in contention with government-constructed Internet civility. However, our study
argues that strong emotions embedded within affective publics in China’s cyberspace might
undermine sustained contention and prevent further inquiry into and discussion of sociopolitical
issues. Affective narratives, macro-sociopolitical changes, and media affordances contribute to this
process of de-contention. Our argument is based on a case study of Li Wenliang’s Weibo. Li, a
Chinese doctor, was a whistleblower in the COVID-19 pandemic, and his death provoked intense
public anger and sorrow on Chinese social media. Accordingly, we used textual and content
analysis driven by grounded theory to analyze how affective publics were constituted and changed
on Li's Weibo and its possible impact.

Our study suggests that the outpouring of emotions by affective publics is itself a power of de-
contention and depoliticization that limits and conceals effective questioning of government
accountability and wrongdoing. While the emotional narratives under Li’'s Weibo post formed an
instantaneously affective resistance, this networked structure of feelings failed to generate
sustained resistance or social movements. Our research contributes to current scholarship on
affective publics, media affordances, and online activism in China’s cyberspace by illustrating an
alternative function of affective publics on social media and providing insights for understandings
public online memorial spaces during the pandemic.
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Regressive publics and militia rationality in the Brazilian digital public
sphere: Exploratory analysis of disinformation networks in
parliamentary and judicial inquiries on fake news

Presenter(s)
Vitor Blotta & Daniela Ramos (University of S&o Paulo)

Abstract

In this paper we will explore the logics and rationale of publics, media, and institutions involved in
cases of disinformation in the Brazilian digital public sphere, through a combination of empirical
exploratory research with theoretical analysis. In the empirical part of the study, we will start with
a guantitative analysis of the contents of the fake news parliamentary inquiry, of the judicial
proceedings on the anti-democratic activities inquiry (2019-ongoing), and the findings and
conclusions of the Covid-19 parliamentary inquiry report on disinformation (October, 2021), using
corpus linguistics software to identify discursive patterns. This analysis will be combined with a
search for the most propagated hashtags on Twitter about the three inquiries. Our objective,
thus, is to verify through the h ashtags if these organized clusters act like parastate actors, or
digital militias, in the sense of cybertroops (Bradshaw; Bailey; Howard, 2021), or mob censorship
(Waisbord, 2020), perpetrating attacks especially against public actors who combat
disinformation, such as journalists and media outlets.

The empirical research will be refined and complemented with theoretical discussions on the
concept of regressive publics, which relates to that of “regressive communities”, proposed by
Olivier Voirol, resulting from shortcomings of the neoliberal agenda and that are constituted by
strong identity traits and antagonistic relations to others (Voirol, 2020).

We will also discuss in which sense these regressive publics can be related to how state
institutions have been operating in order to report and prosecute publics involved in
disinformation campaigns, promoting also a strong antipress sentiment and the emergence of a
broader “militia rationality” (Manso, 2020). We hope that this research will help us to enhance
the current debate on the relations of disinformation with “epistemic crisis” (Benkler, Faris and
Roberts, 2018), “tribal epistemology” (Gomes and Dourado, 2019), uncivil society (Sodré, 2021),
and “uncivil online political talk” (Rossini, 2020).
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Title
The Alternative: A movement party’s trajectory and visual publics on
social media

Presenter(s)
Matthias Hoffmann & Christina Neumayer (University of Copenhagen)

Abstract

Visual publics around a movement party in social media change over time, with the party’s
trajectory and with processes of institutionalization and platformization. We develop our argument
based on a case study of the Danish movement party The Alternative’'s (Alternativet) visual
communication. Movement parties are a family of diverse and inherently transitional parties of
different ideological backgrounds that entered the European party landscape in recent years,
characterized by bridging institutional and protest arenas with connections to social movements
or by aligning themselves to street protests. This study observes The Alternative’s visual
communication on their official channels on three major social media platforms: Instagram,
Facebook, and Twitter. Between December 2013 and October 2021, we identified 996 image-posts
on Instagram, 1,351 image-posts on Facebook, and 3,248 image-tweets (or retweets). We apply a
mixed methods approach to a proportionate sample of n=1,000 image posts, analyzing both formal
variables (e.g.: date, engagement) as well as content variables (e.g.: personalization, policy issue)
with techniques of quantitative and qualitative content analysis.

We find that the movement party’s early visual communication includes counterpublic narratives
reflecting the visual repertoire of protest cultures on social media (such as memes, images from
protests, symbols and narratives of resistance). Later image-posts and tweets incorporate
mainstream public narratives (such as professional images of politicians, traditional political party
posters or political debates in mainstream media). However, the images (across platforms) that
receive most engagement in form of likes, favours and retweets are those that contain
counterpublic narratives indicative of the party’s close connection to social movements. Within the
platformization trajectory, we observe that the visual content shared by The Alternative on social
media increases over time (particularly on Instagram), suggesting the growing importance of
images in the party’s communication strategy and thus, adhering to the logic of increasingly visual
social media platforms.
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